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We go to press in the midst of one
of Hong Kong’s warmest summers

ever, but we could feel a breeze of
coolness with back to back fabulous
exhibitions at Harbour City. The biggest
hyperrealist public art exhibition by one
of the world’s most prominent sculptors
Carole A Feuerman, featuring five beautiful
sculptures were staged on a 3D “swimming
pool” in June, followed the gigantic
“Where's Wally?"” installation displays in
different corners of Harbour City. Another
highlight is the priceless original artworks
of the illustrator Martin Handford exhibited
for the first time. Meanwhile, the arrival
of Jamie’s Italian and LadyM present great
additions of unparalleled dining experience
to shoppers. Check them out.

The most memorable moment for us and
our shareholders was the Wharf Annual
General Meeting in May hosted by Peter
Woo before his passing the baton of
Wharf’s chairmanship after his 37 years
as the Chairman. In the past decades,
the Group has reached achievements
undreamed-of as Mr Woo put it. Wharf's
standing today also reflects Mr Woo's
visionary thinking, leadership and sound

management, and his belief in “Business-in-
Community”. From a dilapidated godown
to a location that offers showcase effect
and record sales for many of the retail
brands, the Group has created much value
for its properties with market capitalisation
increased from $3.5 billion to a net book
value of $300 billion today. Our new
Chairman Stephen Ng has taken up
the baton with vigour and enthusiasm.
He shares with us his path to success in
this issue.

We are grateful to our corporate partners
for their support to Project WeCan which
you can tell from the subsequent stories.
Our key partner The Chinese University of
Hong Kong’s support has made the English
WeCan programme possible.

Wharf T&T’s 20t Anniversary, the Group’s
acquisition of two prime sites in Hangzhou,
the topping off ceremony of Chongging
IFS, the launching of the new luxury hotel
Niccolo and the many “firsts” in Chengdu
IFS in this issue are news that you cannot
miss either.

It is hot! Happy reading!
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2015 ANNUAL GENERAL MEETING

WELL ATTENDED

—O—AFRREAFEFXBIEFIELT

he Wharf Annual General Meeting (AGM) was held on 15" May

with great attendance of about 350 shareholders. This year’s
AGM marked Peter Woo taking leave as Chairman of Wharf after
leading the Group for 37 years. Woo now serves as Senior Counsel
of the Company.

In response to some shareholders’ requests, a group photo was
taken of Woo and the Board members with shareholders to mark
the special moment. During the AGM, shareholders expressed their
thanks to Woo'’s contributions over the past 37 years, speaking
highly of him as the pathfinder and pioneer of the Company who
has laid a good succession plan. During Woo's chairmanship, the
Company’s market capitalisation of HK$3.5 billion increased to a net
book value standing at HK$300 billion today.

Woo also shared his personal feelings at the AGM where he recalled
taking an ocean vessel at the age of 15 through Ocean Terminal
Gate No 1. At the time Wharf had not been acquired by Sir Yue-
kong Pao, nor had Woo ever thought of himself becoming the
chairman of Wharf, not to mention Harbour City and Times Square
being developed to what they are today. Woo thanked the Board,
colleagues and shareholders for their unwavering support over the
past decades.

New Management Team

Stephen Ng succeeded as Chairman & Managing Director; Andrew
Chow, Deputy Chairman; Doreen Lee, Vice Chairman; Paul Tsui, Vice
Chairman & Group Chief Financial Officer; and both Yen Leng and
Kevin Chan are a Director of the Board.
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THE CHAIRMAN STEPHEN NG
SHARES HIS PATH TO SUCCESS

NNEREBRRXBSERINZE

o O = Y=ok 2
- 10] ¢ o=
E?E31EH%E *ilﬁﬂ%ﬁz

PREIEEN HEALE WRRN.

aE
W (00004) MITREFBEEAR | iy . i ey
BARMEEHELN - Eite1 M0 AR i e L g o g S - s
AR - MFERLTEMOEET - R W . O A W WEL R -
H2ERNBYHEL - SHATHE - ol B et sttt oo i

fio i B M R SO O ETOR

e O 4 T R R S

EMAEERN SRS - e MRS R T A
3 BRI WL - MR ENLL Y [ RS HHmESs REERE# o BTRERE it i
- ] ERFRAOSE - AFTE - QRS F—EARREHAEEAS (NELS Witd} BACEE « 70 :
5 %, H.ATARR Z) - EEEAC b E1 A - 1'
g b EEEE - LTI T R . & ({10
L] | 1 CHGEET ] L - BRMG HMARH A
- 4 ADEL BESRMOM
W - B 4
K B SRREEN - BEMTTRETAESESN A
f B2 ) = LY
e RXiFEY 0 RXEBEE . B it~ <
& EhR TN A BHRTS e 3 3 g
B R X AAHEERRSRN - ; 2 BERAD M
A% SRIBMTHEA WEREER - AN 5 ML " ¥ i ; "
L1 & Fit R PE: B 40 o -1 e I i i P

«f

SR 7098 & 0 )\ W BEREEEY N NEESEE p 1_. . el U B £y

#-EHEAN emmEsay =2 (Ripon GHIRE i ER LA

nE ﬁﬂ;i Wi b [Ripon Cullcl;l:l&"liﬂ H"""\-‘ o=z |

- xR - HRARER -

HTBRNE 4 1981 E A i -

- TN T EFAAEREE

5 - TP E PRy TR
ANSFSARMANE - BAE

ARER - EEIE

Wil | BCUR ||

M - R

|

5 HORIZON Plus
I




S tephen Ng, Chairman and Managing Director of
the Wharf Group, shared his path to success in the
interview with Hong Kong Economic Times (HKET).

Ng has taken up the chairmanship of the Wharf Group
in May 2015. A 34-year veteran at Wharf, he shares his
personal experiences in these years. He is grateful for
the opportunities over the years. According to Ng, there
were three important opportunities in his life. The first
opportunity was being able to join World-Wide Shipping
as a trainee and got to know Peter Woo; the second
was being back to the Wharf Group after working in the
advertising industry for several years; and the third was
joining the Wheelock Group. He added that the economic
growth in 1970s was also a key to success for Hong Kong.
He is confident in the future development of the Wharf

A"
Ng visits {
cheers up

novators Bazaar and

he annual Young In g at their stalls

for students by “shoppin

Group with the solid foundation built and the continued
leadership of the management team.

Ng is also supportive of young people and Project WeCan
programme, “many of the students are talented, what
they need is opportunities.” He encourages young people
to be confident and equip themselves to be ready to seize
the opportunities ahead.

Ng explains to students why a listed company is required to hold Results
Announcement events

A Publication of the Wharf Group hBEREMTIH
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WHARF ACQUIRES TWO PRIME

LAND PARCELS IN HANGZHOU
JUBE R IR BN b0 T IE (R b

11

66

HORIZON Plus

he current land bank of the Group is maintained at 10.2
million square metres, spanning 15 cities.

In June, the Group acquired two prime residential sites in
Gongshu District, Hangzhou. One of the sites is 19,600 square
metres with a GFA of 43,200 square metres while the other is
18,400 square metres with a GFA of 53,500 square metres.

Two land parcels are located at the inter-section of Moganshan
Road and Shenhua Road with convenient transportation
network, and it is near to the future Metro Line 5 to be in
operation in 2019. High-quality educational resources and
extensive business facilities are also nearby.

Andrew Chow, Deputy Chairman of Wharf and Chairman of
Wharf China Development Limited said, “The Wharf Group has
been putting great importance to China property market. We
value the opportunity in first- and second-tier cities and look for
suitable land parcels actively. The land acquisition in Hangzhou
is in line with Wharf's development strategies. "

Hangzhou is a leading mainland city with unrivalled competitive

advantage. The Wharf Group is optimistic about its potential and

has successfully built an array of upscale residential projects in

the city. With our well-established project development and sales

teams, we have confidence in turning the two newly acquired land
parcels into sought-after residential projects. 99

Andrew Chow

Deputy Chairman of the Wharf Group and

Chairman of Wharf China Development Limited
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THE NEW LUXURY HOTEL

NICCOLO ANCHORS IN CHENGDU IFS
2 A2 RS TR R B LA IFS

he first hotel under the new luxury brand
Niccolo opened in April, raising the bar in style,
taste and hospitality for all.

Situated at the Chengdu IFS, Niccolo Chengdu
enjoys unparalleled geographical advantages.
The contemporary urban chic hotel provides 230
luxurious guest rooms and suites with fashion-
inspired interiors. It brings to life the art of dining
with The Conservatory, a unique oval-shaped venue,
and the Niccolo Ballroom which overlooks the
stunning IFS Sculpture Garden.

Niccolo aims to provide personalised concierge
service tailored to individual needs and interests.
Guests can experience the very best of Chengdu
at Niccolo.

Soon after its opening, Niccolo Chengdu already
garnered its first award — “Best New Hotel Brand —
Luxury” at the 5% Annual China Hotel Awards held
by the renowned magazine LifeStyle.

In addition, Niccolo is the first ever property in the
Mainland to have listed in the Ultratravel Collection,
along with her very best hotels and resorts peers in
the world.

66 T7he introduction of Niccolo is part of our long term

strategic vision of bringing a new luxury brand
to the Wharf's hotel portfolio. There will be three
more Niccolo hotels opening in the next few years
in the IFS being developed by Wharf in Chonggqing,
Changsha and Suzhou. ’,

Eric Waldburger
President of Marco Polo Hotel
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CHONGAQING IFS TOPPING OFF

EEEEPLFIE

he topping-off ceremony for the

iconic 300-metre landmark tower of
Chongging IFS was held on 24% April,
marking the coming full completion
of the largest mixed-use development
in Jiangbeizui District, the new CBD of
Chonggqing.

The 50:50 joint venture development
with China Overseas Land & Investment
features the tallest business tower in
the CBD, along with four other towers
above a 102,000-square-metre retail
podium. Positioned to be a boutique-
sized Harbour City, it will provide a
shopping mall with a broad tenant mix
and Grade A offices.

The retail leasing of Chongging IFS is
in good progress with over 50% of

66 Chonggqing IFS is located at Jiangbeizui CBD, which is at the heart of the
core financial area. It is an integrated commercial complex offering Grade-A

the floor area under offer with major
corporations. Over 80% of office
space at Tower Two and Three was
sold in 2014. Full competition of the
development is scheduled for 2016.

office, high-end shopping mall, five-star hotel, luxurious apartments, and
recreational facilities. 99

Andrew Chow

Deputy Chairman of the Wharf Group and

Chairman of Wharf China Development Limited
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MANY FIRSTS AT CHENGDU IFS

B IFSHEABREAFGHERARE

rom the glamorous VOGUE Fashion’s Night Out, to the AN TR DB [VOGUEEE B R > 2 [FH %

185-metre longest candy carpet of “Sweet As One” 1“-- n— | HESTBREPERSEN —B/\TKiE
Exhibition, the “Lego Ferrari Model Show” and “Ju Ming’s B - BRERES ENATEERREKSEEM
Travelling Exhibition”, Chengdu IFS is always the talk of the KOEE - BREFIFS—BHEE22WAE  THARTPAK
town, bringing many firsts to the city and its customers. REEE[F—IX]-

LEGO FERRARI MODEL SHOW

“2015 Lego Ferrari Model Show” has its first
stop at Chengdu IFS in June. The exhibition
not only displays the world’'s unique Lego
Ferrari car models, but it also offers a series of
interactive activities, including online racing
games, model assembly competition and
family activities. Lego and Ferrari fans enjoy
DIY and model collection to the fullest.

JU MING’S TRAVELLING
EXHIBITION

Themed “When Art Meets Shopping Mall”,
the “Living World Series — Ju Ming’s Travelling
Exhibition in China 2015"” has successfully
completed its first stop in Chengdu IFS in
April. This was the first time the art pieces of
the world-acclaimed sculptor being exhibited
in central and western China. Chongging
Times Square, Dalian Times Square and
Shanghai Times Square will follow suit.

The collaboration between Ju Ming and
business organisations in the Mainland aimed
to bring art and cultural experience closer to
the public through exhibition in open space.
“Living World Series”, the art pieces along
with some works featuring shopping, is a
collection which Master Ju is most satisfied
with. The kick-off ceremony was held with
Ju, joined by Christina Hau, General Manager
(Operations) of Wharf China Estates, to
officiate the exhibition. Ju also shared his art
experiences with the public.

2 5B B AR S R
EHAE

[CO—RFE2MESERNNA
BEAR | B /N A ERCERIFS
BT - RRARETMERHE2HE
BHPEN AN RS REREY B R
BT —RINEEES  BREARL
BHEE - RUHEE %5
ABFEHE  BESENES
KPR Z B F RUE - WRIAN

MEEZIE R B ZEHR o

REFEMKER
NIESBREN| AEE [/
ZIAE « ZO—RKRSBEMEH
B R | FERAT IFS BRITH H I
RUAZTRER - EEBERER
BB KA R SR E R B XN B FEH
s TMRERERRRES
RNEFRESREKRN EERRES
B e

AHEFLEBEFEEMES
EHRERMBHZERMERR
B RENERHER
mENERCARRID - AR
RIABY AT Em
FMEER  RERERSENE
EHEERAKE(LE)FD
—RERMBER - REIIRED
ROFEMLE -
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HARBOUR CITY AND TIMES SQUARE
CONTINUE TO WOW SHOPPERS WITH

BER BRAESESABRERRERHREEER

ith the opening of renowned restaurants, Harbour
City unremittingly provides unparalleled dining
experience to shoppers.

Jamie's Italian at Harbour City wows the guests with
new elements

Announced by Jamie Oliver earlier this year, a new Jamie's
[talian restaurant was launched at Harbour City in late May,
bringing fresh and delicious Italian cuisine to food lovers by
one of the world’s most popular chefs.

The new location boasts a floor area of 6,000 square feet
and a ceiling height of six metres. Guests are greeted at the
entrance with the coffee station and open pizza oven which
are exclusive to the Harbour City shop for Hong Kong.
At the main dining area, a 360-degree visual sensation
is created with a vibrant graffiti surrounding. Designed
and painted by Jamie Oliver’s long-time friend and artist
Barnaby Purdy and local artist Peter Yuill, the artworks tell
the stories of the old and new Hong Kong.

The outside area of 1,500 square-foot is a generous private
terrace exclusive to the restaurant, which is decorated
to create a relaxed secret garden ambience for guests to
kick back and enjoy delicious food outdoor.

HORIZON Plus
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l BRMAE I AMNBER  SBRETRBYER
e -

Jamie’s Italian BB EHIE Rt [ B 1B
% & Jamie Oliver RRI R EFHR B EM RN EEHHAER

Jamie’s ltalianF/E ' CRAEAKRLAFE » AXZRT
17 E TR E LR B A FIES -

FEBHART ISR - BESORS - ARZIERES

W B AR MEER R R AR EUES EE - BAR
£ ERNEIAENEEAASERMEEHEENE

75+ ¥9HH B Jamie Oliver 8 £ 1i7 5 4F 2 Barnaby Purdy
R A #h BT R Peter Yuill 2 F - MERABRE & 3|58
M o

BERSES—HEREM —THEBETFARNLAF
ShER - ETEMRA REREELLNE F B MIEE
TREAENRERA




LADYM

NEW YORK

LadyM opens her first cake boutique in Greater China
LadyM, the celebrated luxury cake boutique from New
York, opens her first cake boutique in Greater China at
Harbour City in July, offering a variety of sweet options for
local fans.

LadyM'’s confections are well known in the USA and Asia.
It is regarded as the “marriage of French tradition and
Japanese sensibility”, pairing classic technique and the very
best ingredients with great attention to details. Other than
the cake and dessert collection that are loved by celebrities,
the Harbour City restaurant also provides a quality beverage
selection. LadyM is sure to hit the sweet spot in Hong Kong
from its opening day.

TIMES SQUARE
FURTHER ENRICHES ITS

HRRSE—SERILEBFES

Times Square further enriches its tenant mix bringing
matchless “shopping” experience to visitors. The latest
anchor is the renowned body care and home fragrance
brand SABON.

SABON was founded in 1997 by Avi Piatok and Sigal
Kotler-Levi out of their shared passion for natural skincare
innovation and the art of grooming and pleasure. At the
heart of this founding ethos lies the brand's enduring value
— to enjoy the moment and take in the small things of
everyday life “The Essence of Pleasure!”

SABON offers a wide variety of rich and delightful products
from soaps, bath products, to fragrances through its
extensive distribution network encompassing close to 200
stores worldwide in Europe, US, Japan and more.

AL

LadyM A EHEEHH S EEXNHEE

Bl MG M B ERE S LadyM 2 KR EM[E B2 5
ERtAEEARAE AR ERXREEZEEHN
FEEE -

KEMON LadyMPEXBRDMTERE » KBS
[BEOEARBEBLANRNTEES | EERENE
M EBENRE—#TE  ERNBERNES — B
RRZANGER,

BT ERLETHE - BRSBTS R R
AGEREAERLEE -

HRESE—ZTELERFPAS  AERERERIT
FREBYER S=HERNRFATEIOMAR T EE
BRREBEMESABON ©

SABON 7 — J1. /1.4 & 1 Avi Piatok 1 Sigal Kotler-Levi
ZABISL e Z ANTERIA RSO RAL S - BOHAEE
NEREIENRATHRERER  EEEMENTE
— [R€4 = 525 The Essence of Pleasure! |

SABONHEmBEZ KL - HIERENAMEEZRT
—EEE - 2BFBHN_ARZEPE - RHE BN -
KB - BAREZEHR o
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2 0 Anniversary

Since 1995

] &
Wharf T&T

AEEHR

his year marks the 20" anniversary of Wharf T&T, for

which a new corporate advertising campaign has been
recently launched starring pop diva, Kay Tse, who sang
for the tailor-made TV commercial theme song bringing
cloud applications to light. The TV commercial makes cloud
audible with a beautiful melody, which best demonstrates
the power of “Cloud @ Your Fingertips”.

“Wharf T&T has a widely recognised professional
expertise in information and communications technology
(ICT) along with an extensive fibre network throughout
Hong Kong. Full of boundless opportunities, sky is no
limit and cloud is just the beginning. Moving forward,
we will continue to live up to the vision of excellence
and gear up our efforts, deliver better and smarter ICT
services to our customers enabling their businesses and
drive Hong Kong's ICT development to the next level.”
said Vincent Ma, President of Wharf T&T, at the launching
ceremony of the campaign.

To celebrate its anniversary this year, the company also
organised “Wharf T&T Day” earlier. Colleagues were
engaged and demonstrated strong team spirit in various
sports activities and games.

Full of boundless opportunities, sky is no limit and
cloud is just the beginning.

Vincent Ma

President of Wharf T&T

Y WHARF T&T CELEBRATES

¥=+1F

AF NEREAKL - TEF  2FNEXREEE
7 ORI ERER - SFUEIBREHRH (Kay)
EAREA LARSRERBERNTIEMN[EE
mBRE] ERESREEEXRERTEH2RNE R
EVFEHE - SRR RE [ B EImaE e | WELT) ©

NEBMBHESEHESECXSEEME LT (LA
EAHATEEZRARICTEEES  BREES -

TEBHEAE  TMEERES  MEHIAE—E
FR - BEEK  BRMISEERTFm  BREM
BARBRBRE—SBERENESR REELZEEE
WICTRRES * I EARIEZEIE @ B HHEABICT
BRE o |

BERKI_+REAF  LEEMIIREATE
&) [Wharf T&T Day] - RIE BRI HELIHE
RiEE o RREBBeESSLIR -

- Ty S
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AWARDS & RECOGNITIONS

he Wharf Group and its subsidiaries have garnered a number of awards in recognition of their outstanding
achievements in various areas.

WHARF CONTINUED TO BE A BIG SUPPORTER OF
THE COMMUNITY CHEST

he Wharf Group was awarded “Distinguish Award” for a donation

of HK$2 million in The Community Chest’'s “Corporate & Employee
Contribution Programme 2014/15"; and ranked the fifth among “Top Ten
Fund-raiser” in “The Community Chest Dress Casual Day 2014/15".

WHARF AND 11 GROUP COMPANIES TIMES SQUARE
AWARDED CARING COMPANY LOGOS * Silver Award of both “Website
Stream” and “Mobile
harf and its 11 business units were awarded Application Stream” in Web
“Caring Company” logo by the Hong Kong Accessibility Recognition
Council of Social Service, in which i-CABLE and The Scheme 2015 by the Office =
“Star” Ferry were honoured the “10 Years Plus” Logo. of the Government Chief
Information Officer Qr===__ Quuuu
.r-_rr
PLAZA HOLLYWOOD
e “Best Mall for Families” in =L
Best Mall Awards 2014 by ﬁ
Apple Daily panr
T

The Amazing Power

e “Marketing Excellence” Gold Award
in ICSC China Shopping Center Awards
2015 2 ]

e “Creative Marketing” Bronze Award in
the 6% Golden Mouse Digital Marketing
Awards H

e The Golden Globe Tigers Awards —
Marketing Campaign of the Year |3

e The 6% Tiger Roar China Classical
Communication Awards 2015

Snoopy Art & Life Exhibition

e The Golden Globe Tigers Awards — Best
Use of Social Media in Marketing 4]

e “Most Innovative Use of Measurement
in a Digital Campaign” Silver Award in
AMEC Awards 2015 B

Chocolate Trail 2015
e The 6% Tiger Roar China Classical
Communication Awards 2015

HARBOUR CITY

H arbour City recently gained more
international and regional awards for its
marketing campaigns. It also obtained “Category
Award of Shopping Malls” in Top Service Awards
2015 organised by Next Magazine. 1]

A Publication of the Wharf Group FLEEA£E T4 l 18
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Sliver Awards in 2014 Hong Kong Awards for
Environmental Excellence (Hotels and Recreational Clubs)
and received certification of 1ISO 22000 Food Safety
Management System, being the first private club in Hong
Kong for these two recognitions

GATEWAY APARTMENTS

e "Best Serviced Apartment” in Best of the Best Awards by
Squarefoot for five consecutive years 1]

MODERN TERMINALS

Corporate Social Responsibility Award at the
Containerisation International (CI) Awards 2015, being
the first Hong Kong container terminal operator to be
recognised in this category at the Cl Awards

e Silver Award of “Website Stream” in Web Accessibility
Recognition Scheme 2015, being the first terminal
operator in Hong Kong to receive the award

e “Award of Recognition — Innovation” in Navis Inspire
Awards 2015 for its new operating system Navis N4 [F

WHARF T&T

e “The Outstanding Fibre Business Broadband Service
Provider” and “The Outstanding Cloud Service Provider”
in “The 15% Capital Outstanding Enterprise Awards”  [El

e “High Flyers Awards 2014 — Fixed Network and
Broadband — Telecommunications” by Hong Kong
Business for three consecutive years

e Wharf T&T eBusiness Limited (WeB), its IT services
subsidiary, won “The Best ICT (Product) Award — Special
Mention” in the Hong Kong ICT Awards 2015

e Bronze Award of media and communication category in
Hong Kong Awards for Environmental Excellence by the
Environmental Campaign Committee

THE “STAR” FERRY

e “Certificate of Excellence 2015 by TripAdvisor A

e Tsim Sha Tsui Star Ferry Pier, The 5 Flagpoles and the
Central Star Ferry Pier were voted to receive “My 10 Most
‘Liked” Hong Kong Architecture of the Century” Award
organised by Hong Kong Architecture Centre B

e Gold Award of “Website Stream” in Web Accessibility
Recognition Scheme 2015 for two consecutive years

e Gold Award in Junzi Corporation Survey 2014 by Hang
Seng Management College

CHONGQING TIMES SQUARE

e “The Best Micromarketing” by Sina Chongqing for its
Christmas event themed Santa Claus

e “Chongging’s Most Favourite Mall” by Chongging Ribao
Group, Chongging Guidao Group and Chongqing Metro
News

HORIZON Plus
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“Design/Development” Gold Award; and “Marketing
Excellence” Silver Award for its giant panda art and
charity project “I AM HERE!" in ICSC China Shopping
Center Awards 2015

“Cross Media Marketing” Bronze Award in the 6" Golden
Mouse Digital Marketing Award for its “100 Doraemon
Secret Gadget Expo”
“Benchmarking City Commercial Real Estate of China” at
the 12t China Commercial Real Estate Summit

“City Landmark of China Commercial Real Estate”
n “Chinese Commercial Real Estate Golden Awards
2014/15" by website Winshang

@squarEfﬂﬂt' '
15 Bef-of the E
i

CERTIFICATE of

EXCELLENCE




FOUNDING PATRON PETER WOO
CALLING UPON GREATER

P roject WeCan (PWC) continues to grow from
strength to strength since its launch in 2011. The
programme now covered 44 schools, representing
one-third of the 150 secondary schools that are most
resources-thirst, benefitting about 40,000 students.

Peter Woo, Founding Patron of PWC, has been making
impassioned pleas to the Hong Kong community for the
programme.

Woo was invited to speak at a business luncheon held
by the American Chamber of Commerce in Hong Kong
earlier to share how PWC cares and helps the young
people.

In the interview with Tatler, Woo talked about
his concern to bringing opportunity to the city’s
disadvantage children through PWC. At the luncheon,
Woo shared his belief for business sector to engage itself
with the community via direct support for the needy.

PWC is not merely a financial donation, but it also
mobilises corporate resources, provides equipment,
software, training and activities for schools and students.
Woo is most grateful to see students gaining self-
confidence and working harder to pursue their goals
and aspirations.

Woo also calls upon different sectors in Hong Kong to
join this meaningful programme.

PWC continues to look for support from corporates,
professionals and retires, with a goal for all the 150
schools and 150,000 students to benefit in the long run.

These students might not have a good start... We want to
bring them basic integrity, to make sure they are entirely
competent in basic skills, build their confidence and
character, and expose them to career opportunities.

Peter Woo
Founding Patron , Project WeCan

A Publication of the Wharf Group hEEAEETIH
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CORPORATE PARTNERS PROVIDE
UNFAILING SUPPORT

With sponsorship from its corporate partner Coach
Hong Kong Limited, Kwun Tong Kung Lok Government
Secondary School’s new digital learning centre “Learning
Commons” is set up recently to foster cooperative learning
and sharing among students during lessons. A native
English-speaking activity officer will be hired in the next
school year to organise and implement different English
extra-curricular activities for students.

AlA has launched the “AlA Reading & Writing Programme”
with Concordia Lutheran School — North Point to enhance
students’ reading and writing skills. The scheme has proven
to be successful in motivating students to read 10 books in
each of the three semesters and take part in at least two
external writing competitions with some winning awards.
Outstanding students were rewarded a day at the AIA
Great European Carnival, 3 top students will be selected
for a trip to Taiwan. With such encouraging results and
overwhelming response, AlA is exploring to continue to run
the programme in the coming school year.

We firmly believe that at least 10-15% of the
students want to be better at reading and writing
- vital skills that would benefit them for life while
also helping them to land better jobs or to pursue
tertiary education.

Mina Hsu

Group Chief Executive Office of AIA

HORIZON Plus
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A group of 16 Form 5 students from Lok Sin Tong Leung
Kau Kui College (LSTLKKC) visited its sponsor the Standard
Chartered Hong Kong Des Voeux Road branch, followed by
a career sharing by Ryan Fung, Managing Director & Head,
Retail Products, Hong Kong. Students were inspired and
confessed that they understood more about different career
options after graduation.

The first ever Project WeCan (PWC) Table Tennis
Tournament was organised in collaboration with Elegant
Watch & Jewellery, a total of nine teams from different
PWC schools won the competition. Winners were not only
awarded with a trophy, certificate and prize, but they will
also be entitled to join training sessions by distinguished
players from the Chinese national team and participate in
the upcoming competition to be held in July and August.

HIIEREIKE BT BLHEE S HLZE
B - BIREHEEEW LR E  BINELE
HBEBHBE  REELFHE D RERR
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MORE ABOUT Project WeCan

English WeCan 2o help betild students’ foundation of
€nglish learning

A brand new programme English WeCan which is aimed at helping students in improving their English was kicked off in May.
About 200 Form 1 students from 25 partner schools enter into an intensive 15-week tutorial.

"Hong Kong is a world city, English is important in both pursuing studies and in the job market. A good command of English
is a must to stay competitive. Through English WeCan, we hope to improve students’ capability in English communication
in a systematic yet fun approach. Thanks to the support and effort by Quality School Improvement Project of The Chinese
University of Hong Kong (CUHK) in the past few months for making this possible.” said Stephen Ng, Chairman of Project
WeCan Committee, at the kick-off ceremony.

L E 2 " tssmi,

"CUHK has been working with Project WeCan since 2011.
English WeCan also opens up an opportunity for our CUHK
undergraduates from different majors to participate as tutors.
| believe our undergraduates will not only realise the meaning of
helping others, but also have a positive change to their personal
growth.” said Professor Joseph Sung, Vice-Chancellor and
President of CUHK, one of the officiating guests at the ceremony.

About 40 CUHK students have been recruited as tutor for English
WeCan. Together with 20 corporate volunteers, they are spending
a meaningful and action-packed 15 weeks together.

Po Chiu Catholic Secondary School Yes We Can
celebrates its 45" Anniversary i - Ricky Hayashi@Freelp Music
Po Chiu Catholic Secondary School (Po Chiu), 18 : CK Cheung @AMDG
R 41N AL
g partner s;hool of the Wharf Group, celebrates umaﬁﬁm.-mmx
its 45™ Anniversary this year. The school staged a HEONE s
musical based on a true story from the Project WeCan *ﬁuﬁi?m!ﬁﬁmmg’
mentorship programme. A song namgd Yes We Can ﬁk?’ﬁfﬁfﬁ%gﬁﬁm”ﬂ
was also composed to mark the occassion. T FRTE #0T FEAR N
— B T i 3 B R th o] B (If you believe in your dreams)
HEME—EE RO Yes we can (If you believe in your dreams)
66 BB RAEN O EETT I+ EA R
FRENE  WEELEES LHERER LERE ATERRS
Eﬂ?%%ﬂ/’%@ﬂ’i%ﬁ%féﬁj’ Vod-K:0) - mﬁiggﬁh?ﬁﬁﬁ?
H2BRAKIRET - LB BB ER :
y ’ ¥y 7 i3 - A H 7
E# - 99 = —EEHRIIREE B R ST IR (IF you believe in your dreams)
- FEND— SR Yes we can
AFEHERHERRERIE IF you believe in your dreams
FEIO—EREOE Yes we can
IR SN ERAREEM AR Wi
HETIE R JET] O RS
H A SAOEIRIR aop BUE|RFA
—REH A ER P 50O R tha S (I you I:n:lmw.‘ in your dreams)
0P — O Yes we can — YESWECAN ! !

APublication of the Wharf Group MgEA&EmH | | 22
x







un
~
(=]
~N
()]
g
=
()]
s
~
o
]
c
(V]
(L)
~
©
S
c
c
<
S~
o
©
S




X
WHARF

Building §7owor

www.whorfho|dings.com




