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MESSAGE FROM STEPHEN NG,
CHAIRMAN AND MANAGING DIRECTOR

THE WHARF GROUP

2019 went down in history as an exceptionally difficult year
for Hong Kong and mainland China due to both external
and internal factors. The perfect storm occasioned by the
convergence of the Sino-U.S. conlflicts, global economic
slowdown, adverse currency movements and local unrests has
turned the business environment upside down.

In Hong Kong, apart from macroeconomic issues, social
unrests took further foll on economic growth. Impact on the
refail and hotel sectors is particularly severe with visitor arrivals
and refail sales plummeted. In spite of a respectable first
half, full year retail sales recorded the largest decline since
the outbreak of SARS in 2003. Ongoing uncertainties also
franslated info slower leasing momentum in the office secfor
with a waitand-see attitude fowards new commitments.

The Group’s Investment Properties in Hong Kong achieved
relatively steady performance for the full year but pressure
started to bite in the fourth quarter as consumption nosedived.
The hotel segment suffered from a collapse in demand
and downward pressure in occupancy and room rate. The
nosedive deepened in the first quarter of 2020.

It is our prime focus to safeguard our properties and
stakeholders, whilst protecting the wellbeing of our customers,
tenants and frontline staff. Proactive measures have been
taken and will continue.

The Group is working hand-in-hand with tenants fo launch
a series of fooffall and sales driving programmes, aiming fo
provide an effective refail platform under these adverse market
condifions. Value accrefive and engaging markefing initiatives
are in the plan fo caplure the potential on market stabilisation
fo attract shoppers fo refurn and consume.

The Hong Kong ultrarluxury home market is relafively detached
from the general local economy with limited quality supply
supporting the price. During the year, four houses and three
apartments at Mount Nicholson on the Peak were sold.

Domestic consumption on the Mainland continued fo gather
momentum in 2019 with both breadth and depth. The
growing middle class with rising disposable income and
sophistication has spread beyond the fraditional “firstfier” cities

and big international brands are enfering these under-served
markets with fervor to make sure they are not left behind by
competition.

Through years of expansion, the Mainland Investment
Properties portfolio has established market leading positions
in the cities where we operate. In particular, the malls in
Chengdu IFS and Changsha IFS (in its first full year of business)
reported robust retail sales growth fo place them among the
highest in wesfern and central China, respectively. The nearly-
full occupancies underline refailers’ confidence in our malls
and respective markets’ potential. The Mainland's policy
commitment fo control housing cost has affected markets.

Since the start of 2020, however, the virus outbreak has
friggered a new crisis that has not only stricken the Mainland
but is still unfolding around the world. On top of serious public
health concerns, economic activities have ground to a halt in
many parts of the world. Businesses big or small are badly
hurting, many of them failing. Unemployment is worrying.
People are staying home and not consuming. Governments
are having fo dig deep info reserves fo fry o save lives and
livelihood, businesses and jobs.

Prudent financial management has always been a priority
of the Group. looking ahead, the whole world will be pre-
occupied with the virus outbreak and its impact on the already
very fragile global economy. Most businesses may take months
fo recover even affer the pandemic comes under control. It
is not simple to fathom the damages the virus will leave in its
frail and the path fo economic and community recovery. local
social political events coupled with the unrelenting tension
between China and U.S.A. are added factors influencing
Hong Kong's recessionary frend. Rebuilding will clearly be a
national inifiative at a time when SinoU.S. fensions are high
and the global economy is nervous.

| wish to extend my heartfelt appreciation to all customers
and business partners for their support and to all staff for their
dedication and contributions throughout the year and during
this turbulent time.

Stay safe and healthy!
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WHARF DONATES RMB10 MILLION TO
SUPPORT MEDICAL HEROES IN WUHAN
NERBHARE —TERT XBERERERE

In view of the outbreak of novel coronavirus (“COVID-19”), the Group has injected a sum of RMB10 million into “VWharf
Emergency Relief Fund” and donated to Red Cross Society of China Hubei Branch to show our support for the medical
heroes in mainland China. With concerted efforts from all concerned, we hope that we will ride out of the storm soon and
people get to know more about VWuhan as a historical city.
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Meet the ‘proud and humbled’ hotel manager who stayed
behind during the Wuhan coronavirus lockdown

By Benjamin Parker, CONTENT EDITOR

Lee Weng Wai gave up his chance to leave Wuhan
just days before lockdown was imposed. Instead of
heading back to his home country of Malaysia, he and
his wife turned down evacuation tickets so he could
keep the Marco Polo Wuhan hotel, which he has led
since 2013, open for government officials and medical
teams — a decision that meant not being able to go
outside for almost three months.

Speaking to Telegraph Travel in his first
international interview since the restrictions were lifted,
Lee said he was “proud to be helping Wuhan fight the
good fight”.

“As the hotel’s general manager, it is my
responsibility and dedication to lead the team and our
guests in a calm and confident way at all times.”

“While we did not know how long the lockdown
would last, we knew that the city’s officials would set
strict hygiene protocols and that we could give our

colleagues the confidence that we would be able to get to the
other side — as we have today.”

The 365-room hotel beside the Yangtze river, which
is spread over nondescript towers and lauds itself as “the
preferred hotel of today’s business and leisure
travellers", became a temporary home to 20 Lgé%g%e
members of a government inspection unit sent ~
to Wuhan from China’s capital, as well as to @
more than 200 medical workers from the China- G
Japan Friendship Hospital and Beijing Hospital.

The general manager of a Wuhan hotel who stayed behind
to host emergency workers says he has been left with a new
perspective on life after his experience at the heart of the
coronavirus outbreak.

On January 23, as the rest of the world was yetto be
gripped with draconian measures on movement, Wuhan — a
city of more than 11 million, and a major economic and cultural
hub in central China — began its severe lockdown to fight the
spread of the virus.

These measures lasted for 11 weeks before being lifted at
midnight on April 8, with normal life still some way off (cinemas

remain closed, many restaurants are still only offering delivery). Exiracts from The Telegraph, U.K.18,/04,/2020




The Group companies have initiated a number of other initiatives. Most notably, Marco Polo Hotels Hong Watch now
Kong has mobilised 300 staff from 16 departments to research, test and handmade reusable masks for VEEE
internal use and for charity. Project VWeCan and partners also donated sanitary items including surgical
masks, hand sanitisers, toilet seat cleaner and hand wipes to 76 WeCan schools which lack supplies as

they prepare for school resumption.

REHEE  SEETSEBEUNISEAE  BRE—FIICXHSRETEY - E1 FAGFIZEBEHEES
—AMRE T AEFFINRE - LBZHERRENAH  UATFEYET A BANMOE  KEGLFREZHRE
BRERERFEES - [2RED | FAENBEFRBRRETRNAMERREOE - BEETR  AIRBREISES
BEMERBET L+ EBHHE -

Together, we combat against COVID-19

L F—DEmRk —
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THE WHEELOCK AND WHARF GROUP 2019 RESULTS
2EE WEREERNEREXR=O—NFxRE

WHEELOCK AND COMPANY: NAVIGATING IN STORMY SEAS

® Global and local challenges weighed heavily on Hong Kong economy

e Confracted residential sales totalled HK$23.6 billion, albeit at a slower
pace in the second half of 2019. The sales were primarily confributed
by two large-scale O'EAST projects, namely "“MONTARA & GRAND
MONTARA” and “MARINI & GRAND MARINI"

® Presale of two O'EAST projects has received favourable responses with 1,906
unifs presold, accounting for 8% of contracted residential sales for 2019

® Net order book reached HK$32.5 billion, underscoring revenue visibility

* Group HKDP land bank edged up to 7.5 million square feet, upon  (Fom lefil Cammy Lee, General Manager (Banking &
acquisition of five sites in 2019 and a successful bid for LOHAS Park Phase  Communication) of Wheelock and Company Limited

12 in February 2020 ("Wheelock”); Douglas Woo, Chairman & Managing
Director of Wheelock; Paul Tsui, Executive Director &
® Wheelock-Own's net gearing improved to 9.9% Group Chief Financial Officer of Wheelock and Horace

lee, Di f Wheelock
e Group underlying net profit was HK$12.4 billion. Higher contributions from o6, Hieclor ol Vihesioc

various property segments were partly offset by impairment provisions of
HK$4.9 billion for certain DP

® Second interim dividend at HK$1.050 per share, same as last year,
making tofal dividend for the year 2019 HK$1.575 per share

¢ Excluding investment property revaluation loss and exceptional items,
9 prop P

underlying profit was HK$ 12,362 million (2018: HK$ 13,208 million)

® Group profit affributable to equity shareholders was HK$9,173 million
(2018: HK$ 17,239 million)

® Farnings per share were HK$4.48
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WHARF REIC: VIRUS OUTBREAK STEEPENS THE ECONOMY SLIDE

e After the rewarding 30 plus percent sales surge culminated in Harbour
City's record year 2018 (as compared to 2016/17), 2019 sales
decreased by 23%

e The turnover rent income component drastically dropped by 49% in the
third quarter and 78% in the fourth quarter. Fourth quarter Harbour City
retail rental income decreased by 12%

® Virus outbreak has steepened the retail demand drop. The first quarter
2020 performance would be noticeably affected also by the material rent
relief measures and marketing aid programmes granted

® 2019 Group revenue & underlying profit both decreased by 3% thanks to
the good first half profit results and first half sales. The office renfal’s modest
single digit growth helped slightly to buffer the declining retail rental (being
more than 60% weighting to fotal rentals)

e Attributable profit decreased by 78% or HK$14.1 billion due to invesiment
property revaluation (deficit of HK$5.7 billion in 2019 vs. surplus of
HK$8.0 billion in 2018)

* Total dividend for the year decreased by 3% accordingly per distribution
policy

® A second interim dividend of HK$0.93 per share

(From left] Angela Ng, Invesior Relations Manager of VWharf
Limited; Stephen Ng, Chairman & Managing Director of

Wharf REIC and Kevin Hui, Director of Wharf REIC

RXB=[1] | BERRK

TEXRBULE - FEBGRIET
TEZE - B N ESAEEN  BUE
BRNEBEBE (1997) TERKIBHE
R A=A 8] FRIEEARER
AT - FBHAZ TRTR) 5 R 1]
BE REIS TA1E - BFBEFF AE -
HHFEBAD R ZHETARTIE
BB RIEAFELER - KMBEH
FRABEHRENEEN  HSFRF
BUANEREEREN -

SRR BERE  AAEERRABRE
AW E TRl - BIEEMANEIER
—i% MAME - FETHWERR

MeJgE) HB3MEAZEIEAAE - RAA
EME; EREYR - ABERBNE
—E ]2 WEBIRER - REREIE
BEUR - RRIDEBRTHAIR

RIFTERBAREKR

SR B - BARE RSB IK
HINRE - BREXFRIBIMRBE AL
& BOTRIRIBIRERTERE K -
4815 - IRETIE T A5 IKEA B
BEREZ  EX/HAMELERLAE
HE—NRE - BIERKINEENRS
SWPHEE - BRAME - REEL

IMES

EAEE - KRR ERHIZBESES]
DAERIKF - XIEBREI0E 20 F A58
INZRIADRG - RERKEREAE
Rk o

REED NS LB T ERTIF
SXREEL  ERLFIATERTFIE
MEER - BHBFELERFFER
A - BEBFABRASTFEMELR
Ergn - IR S ERFIERAKBES
B BHUEFSTFERFEEER
AU EE

250 - 202063H6H

horizon PLUS

6




horizon PLUS

7

THE WHEELOCK AND WHARF GROUP 2019 RESULTS (CONT'D)
ERE WEREERNEEEX=O—NFx& (&)

THE WHARF (HOLDINGS) LIMITED: ON PLAN IN 2019 BUT VIRUS IN 2020

® 2019 Group underlying net profit decreased by 58%

® Despite meeting operating plans, strict government confrols on selling price
prompted appropriate financial provisions which resulted in profit from
Development Properties (“‘DP") decreasing by 85%

® Profit from Investment Properties ("2P") increased by 44% and met budget

® logistics profit decreased by 17% despite the formation of Hong Kong
Seaport Alliance to compete with regional ports

® 2020 opened with an unprecedented downturn in economic activities due
fo virus outbreak and nationwide control measures o (5 Argiet (Ng, invesier Belesiens (emmgsr of

Wharf Limited; Stephen Ng, Chairman and Managing
Director of The Wharf (Holdlings) Limited; and Kevin Hui,

e Governmentinstructed closures as well as rental reliefs to tenants hurt [P Direcior and Group Financial Coniroller of Wharf limited
performance

* Substantial sales and construction halted DP progress

® Hotel occupancy rate falls fo low single digit with 98% of last year's revenue
lost

® The production base in South China is sfill far from full strength for cargo
flow

* A second interim dividend of HK$0.075 per share
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HURRAY! WHEELOCK PROPERTIES® 2020
FIRST NEW FLATS SALE IN TKO
HERNEASEEHECOZOFITERN

Buyers snap up 901]13C of flats at first
new project launch in two months

Hong Kong homebuyers snapped up the city’s first fresh property
launch in two months, attracted by discounts and expectations
of lower interest rates, even as the ongoing coronavirus outbreak
continued to weigh on business and retail sentiments.

Wheelock Properties said it sold 187 of the 208 flats, or 90 per cent
of the units on offer, at the Ocean Marini project in Tseung Kwan O
as of 9pm on Saturday, for a sales haul of HK$1.59 billion.

The flats were mostly two and three-bedroom units ranging from
459 sq ft to 1,062 sq ft, priced between HK$6.6 million and HK$17.7
million. On average, the flats were sold at HK$15,698 per square
foot after discount, 1 per cent cheaper than Wheelock's project in the
same neighbourhood launched last August. The developer separately
sold 11 apartments at the Marini project and 13 at the Grand Marini.

“Most clients are buying the flats to live in, because it's better to
pay the mortgage of your own flat than rent during a low-interest rate
environment,” said Louis Chan, vice-chairman for Asia-Pacific and
chief executive of residential division at Centaline Property Agency.

The brisk sale by Wheelock, one of Hong Kong’s largest
developers, is a much-needed shot in the arm for a city deep in its
first technical recession in more than a decade. Retail sales and overall
consumption are in the doldrums as job prospects appear dismal in
an economy squeezed by more than a year of the US-China trade
war, many months of anti-government protests and the coronavirus
pandemic.

“Given the heated response to Ocean Marini, the company
is considering putting more apartments on to the market
soon,” Wheelock said in a statement.

Exiracts from South China Mormning Post, 15,/03,/2020
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To enable continued business amid the pandemic, VWheelock
Properties launched the first ever online show flat for the
TKO project while special measures were implemented at
Sales Office to ensure a safe environment for visitors: all
visitors were required to wear a mask and have temperature
measured; cubicles were set up with daily deep cleaning
sessions; and each viewing session was managed within
limited duration and capacity. Last but not least, seasonal
soup was also offered to agents who were working hard for
the project sale.
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ALL YOU CAN EAT @ HARBOUR CITY

XREREEBEW
(EIEXEXELED o pomry Coes Ly e Werkde 30 B

by DOMINIQUE ANSEL  Awards, has launched his only flagship
store in Asia, Dang Wen Li by Dominique Ansel at Harbour City.
Bringing a capsule collection of brand new pastries created
exclusively for Hong Kong, the Chef pays tribute to the culture of
the city by making an impact fo the local food culture with infinite

credtivity.

B & A EM Chef Dominique Ansel & X EEIEHE EHED

BREDIREER | SR D MM — 8 E SRS IR — &7
fﬁﬁ'j%: EMEENFEMBn REBREFEER - BEBA
ERFHHENEFQE -

J.S. FOODIES is a restaurant chain founded

by popular Japanese fashion label JOURNAL

STANDARD, specialised in West Coast-style
American burgers and pancakes. The Harbour City branch is designed in
Japanese minimalist style with industrial touches. Popular fluffy pancakes and
limited time offers are expected fo attract more foodie enthusiasts.

J.S. FOODIES & B AR /4 i 3 k2 JOURNAL STANDARD JE TR B /L -

FTHERAFREAER RIS o BBME 2 AR HEAETERBR
%Z’JH HPARHR [FP2HTFERS | RZFBHEEXE - B4
BERITXYEHER -

GaGiNang, a new tenant at Harbour City, offers refined Chiu
Chow cuisine with sophisticated defails. GaGiNang's interior
design featfures are inspired by the culture and essence
of Chiu Chow, bringing diners a unique "GaGiNang”

experience.

=y WE’J/@UII*+/§§A%EBZ,§\—GQG|NongE}iﬁE - RfEA - BEREMED
5B BRI - BEZEARTEMNEESE - RPN THEER -
REEGES—ENEMN BT A 85 -

Free flow of gourmet X&HE

Pick-up service is on offer at a number of F&B outlets of Harbour City starting from mid-Feb. Food lovers can visit
for an”AlYou-CanEat” feast at China Tang, Ebisoba Ichigen, GaGiNang, On-Yasai and Reserva Ibérica with free
flow menus. Catch the deal with your friends and loved ones!

BEMZEREA - APRELINE
= AR« — 4Pl - GaGINang R £g

ERERE%  BELEHIOIHIR  EREEZER R E
BB N Reserva bérica » BEREES - TR B |




BRAND NEW BEAUTY EXPERIENCE @ TIMES SQUARE
EREBKTERCKRES

The A brand from DECIEM which focuses on
Ordinary_ advanced functional beauty, The Ordinary

has recently opened at Times Square. It is
an evolving collection of treatments offering mature and effective
clinical technologies. The brand has a track record in launching
unprecedented products since its establishment. The Ordinary exists
fo communicate with fransparency and bring fo the market effective
technologies at honourable prices.

The Ordinary &I IEXRRRESHE - mEEBDECIEMSE
 FERBIRE RS - RETREKRR - SRR
NGEEERAESR o mECIARTEEL TS ERMRENER - ERESERAE LA EERMBE & -

Mill H . The niche British fragrance brand has
L1er HarrlsS oened its store af Times Square. The

PERFUMER LONDON brand breathes colour and life into the
classic perfumer’s art, with complex couture fragrances designed
fo tell vivid urban stories. Each Miller Harris store features a
"Muse”, inspiration which creates a unique atmosphere, including
“The Poet”, "The Botanist” and “The Fashionista”. The new Times
Square store takes “The Photographer” as its muse which brings
each fragrance fo life in unexpected and creative ways.

R EEBEE Miller Harris T EPERRES - REEREMED
RAEELHBBRMMNBRNFR - BEBRKBERRESRKENMRIR—IKRAESIAJEE MEMEE © Miller Harris B/ S8 #8H — &
[BH7] AJURIFAL  [EYEXRK[HHEA] - AEREBTRBFNSRE - 2FHRRESHSERNEER]
R [BE] U ABBTEX ARIEN ST ASTERKEALD °

... And don’t miss out the latest promotions at our malls!

BRIAE#E 250 - REZAHSTTEHEHRHEE - Y1258 !
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MODERN TERMINALS WELCOMES
THE MSC ISABELLA
MSC ISABELLA SE)R B R EFa 15 ER

Modern Terminals is very proud to have MSC Isabella, the biggest container vessel to have called at Hong Kong, at our
Modern Terminals’ faciliies recently. This is a new record in the Hong Kong Port hisfory which once again proved the operating
capability of the port as an international maritime hub.

MSC Isabella, a ship belonging to a brand new class of container ships with a capacity of 23,656 TEU, is about 400 metres
long and 61 metres wide. lis length exceeds the height of Eiffel Tower in Paris and Bank of China Tower in Hong Kong.

BREMEEGNRE AEEEONRAEREMMSC lsabello » AFENEBMELS - REEEE DIERBIBRNER
AFT AR BEERE )

gl - BEEE _E=T/NAa At N ERERNEMEMMSC lsabellafs & RAOMAXK » N+ —K  EREBBE
RYFFRMBERBBTRAEZRE °




SENIOR MANAGEMENT APPOINTMENT AT
MODERN TERMINALS
RREFGEEEE XD

Congratulations to Horace Lo who has been appointed Group Managing
Director of Modern Terminals in February 2020. With over 30 years of
experience in infrastructure and confainer port development, Lo is the first
home-grown faking on this position since the Company was established in
1969. Lo joined the Company in 1995 as Project Development Manager,
since then he has held various senior roles including Chief Development
Officer and Director of Engineering. He has led development projects
in mainland China and Hong Kong including Dachan Bay Terminals,
Container Terminal @ and the formation of Hong Kong Seaport Alliance
last year.

EfR(Horace| R —O-OF - AHERREMGENEEES QLT - KABRFR — NN NERLARE AN
BB ALELER - Horace BEBB=TFNEELR R —NNAFNMARKEHERHE - HERBBHRLE - &
LHEZEIRER - BREERAZNTIEAE - EFERTNNANEEEENERIAR - BEAEERR - FEH
NIREEETE - ARREFRINTEEEHE -

THE GREEN “MORNING STAR” IN SERVICE
RE[BRE | MERAERRITIATRRS

The "Smokefree” pledge has to be inside out. The “Star” Ferry spares
no effort in profecting the environment in the way they operate. The most
recent move is the fransformation of “Moming Star” info an environmental-
friendly ferry.

The dieselelectric propulsion system ['DEPS") has reploced the twostroke
marine diesel engine system on the exisfing classic ferry. After the refrofit,
two dieselpowered main generators will supply electricity to drive the
propulsion engines for sailing. The DEPS complies fo the standards of
IMO Tier Il and US EPA Tier 3 Smoke Emission. Coupled with the use of
ultrarlow sulfur fuel, it will substantially reduce black smoke emission as
well as other harmful gaseous compound such as sulfuric acid, sulfurous
acid and sulfate particles. The modification of “Morning Star” was
completed in early 2020 and it will resume service soon.

The refrofitted “Morning Sfor" on sea frial TS FEE BN BERERE  XE/ NG —ERNBITE
ARTRRY [ AR {RFH - PAIE IS [BIE | B AN B B R BB

(EHERERIRE R o

MREHMEBERR - AMEHAMBREREREETHNESSIE  KEREH _FRER - mMERRERS
ENEBEBRESEMAMTer | MXBEBRITRER Tier Il MERBIGEE - BRABERBICHNER - REHFNKERSIZE
Riggd  MEFRE Wk  SRERMIRENTENRSRD - [BEE | HERSFFITMEE - LRREHK

ABRTS © E
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THRIVING DESPITE CHALLENGING
MARKET ENVIRONMENT
kR AR

The 2019 mainland China Development Properties’ full year atiributable confracted sales amounted RMB19.9 billion, exceeding
farget by 11% and the nef order book increased to RMB27 .4 billion for 0.9 million square metres at yearend.

The Group confinues to adopt a selective land acquisition policy with strategic focus on Tier 1 or 1.5 cities in order to secure high
quality land bank with afiractive refurns.

During the year, Luxurious Mountain View, Hangzhou was acquired from a sister company and the land bank at yearend was 3.5
million square metres.

—O—N%F  SENAMERVESFNRECEVHERSRARE BN TET BEBRR 1% - FEARHERH
SRIENEARE — B +TOET  FPREBALTEFITK -

SEEESTRENDORBEER - YRBERER R —HAGNT - SEE DB RISRERE R BHKF o
FARABRRRARYPETMMNESIL - EE2FFE - THREEER=ZAATEFITK-




HARVEST TIME!
AFTER 12 YEARS OF DEDICATION IN SUZHOU
AT =F HMEEHEARH

12 vyears ago, the Group has set
foot in Suzhou, with investment in
different projects. The dedication
has played a major part in fostering
the development of the city, while
meeting the locals’ pursuit for high
quality living. The Group ranked
second place in the “Suzhou Property
Sales Chart in the first quarter 2020"
for its outstanding sales performance.
Right after sale acfivities resumed, the
last batch of Bellagio has been sold
while Villa One is going to be sold
out soon. Pressale projects including
TianYi and One TianXi have also
received overwhelming response.

SET—FRREHFMNERZERE  MEXAEMBERNEZMHND - Tk T HMNAYSEEERENELK - £
MIHEXRRMII [ ZOZOFE—FHMAMEERHEREITHE] L - FHRENNERZRFSER -
RE—RINEERREEE  AERAEXEMASG2EVEE - MBHNEARERRNER « RE—RNAEREHRR -

THE FAMOUS MAINLAND BLOGGER ALBERT VISITS
THE SKY RESIDENCE IN SUZHOU
BRAEHERESEE—SEEEA

Albert, a famous influencer in property sector in mainland Ching,
has recently made a short video of Suzhou Infernational Finance
Square ["Suzhou IFS"), themed “The highest residence in mainland
China". The video has affracted millions of eyeballs since it was
posted on Albert's social platform in late March.

Albert is a popular host on Bili Bili, a local social platform, with his
channel focusing on viewing luxury homes and sharing their unique
design.

ST IEAE I EMNBEER RO (T&MIFS]) EEIHE - B
HMEFEBE[NEARANER - HRERBAF —SEE]
MR - BE=ZATNAE [BUL | EHEMIFSERIE - BHERS
TEAEBRIOIR

[P ] RAME R A [Bub ] 8% [UPE] - SEERD

EEERNDH2ERE - D ZFEERFE —
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ZENITH — Chronomaster El
Primero Radar
ZENITH — Chronomaster JA& &
S El Primero Radar BEZR
FENDI Solar Dream = Spring /
Summer 2020 Men’s collection
FENDI ZO=O&FE F# Solar
adidas NEO x Disney Dream &% PORTS 1961 - Sort
; ; — Spring
C}g%%i—\t‘fo xBLJE 2020 limited Edition
’ BLE106] —O=08%
TOM FORD BEAUTY — R R
EXTREME gift box FIEAREHA
TOM FORD BEAUTY — Pomellato — NUDO Collection

EXTREME E# XFR 2125 in Rose Quartz

Pomellato & #-f NUDO X3/

HAPPY 6™ ANNIVERSARY TO CHENGDU IFS
FREBIFS NS » £ HRE |

To celebrate the 6" anniversary of Chengdu Infernational Finance Square (“Chengdu IFS"), six major brands, including FENDI,
ZENITH, adidas NEO, Pomellato, PORTS1961 and TOM FORD BEAUTY, made their global debuts and limited editions at the mall.

The “I AM HERE" art insfallation, the lovely iconic panda, also came info life for the first time and interacted with shoppers,
creating a wave of excitement across the city. Shoppers and “I AM HERE" created vivid memes, danced together on this festive

and important day of Chengdu IFS.

REVKEBEESRF O ( [EIFS] ) NAFLS - —REFRMEEHE FENDI « ZENITH » adidas NEO  Pomellato
PORTS1961 K2 TOM FORD BEAUTY —[RIPA 35 A 2 3R R S 31T MR E T E M - REAR W AIBE LB ENBEY 8 -

MAKES IFS RIRFEARRSE [1 AM HERE ] B ERBNEEN - BEARAAR DA - TR - EREME—FBLERS - —F
BV IFS /NEFHARAF -




SHOPPING WITH A PEACE OF MIND @
CHANGSHA IFS
Z0EY |SEERDIFS

Changsha International Finance Square (“Changsha IFS") spares no effort in creating a safe and comfortable shopping
environment for customers by implementing profective measures at the mall amid COVID-19, including insfallation of infrared
thermometers; enhancing the cleanliness of public areas; staff's temperature check; and strict requirements for tenants to
sanitise their shops fo ensure safety for customers and staff. These measures are highly recognised and commended by
mainstream media like Hunan Satellite TV. Changsha IFS is proud to be regarded as a role model among local malls.

Changsha IFS has launched an official group on WeChat in early February and invited all tenants to join. Customers can
now interact with tenants on WeChat while shopping online.

EXBEHL ( [RAPIFS]) BheE—EARFERFERENBYRE  REHE  BHEweSunbhEs
BFES| AALIMRRDREE - bﬂﬁﬁﬂﬁﬁﬂﬁﬁ’]/ﬁ%ﬂ RETERR  ANEREBREFPETERESIE LM%EEE%&
BTM%E - HRENHRERESHEFRFIRRENHRELRKE G QE M5 HE -

D IFSR-AMERERYEHEBYMEEHAE  BFE2SHFP2E  BHEE SEFERY  —BETHRH
OB °
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AWARDS & RECOGNITIONS

BRIR EA KR

WHARF GROUP

e "Responsible Brand 2019” in the 9" China Charity
Festival (Li Lei, General Manager of Wharf China

Investment Limited (2 from right)')

PLAZA HOLLYWOOD

e Named “Brilliance in Art and Culture Events and

Campaigns” in Digital EX Awards 2019

PACIFIC CLUB

e "Top 100 City Club” = Platinum Club of the World in
2018-19 and 2020-21°

MARCO POLO HONGKONG HOTEL

o Awarded Forbes Travel Guide's “Four-Star Restaurant”
award for Cucina® and “Recommended Hotel” for Marco
Polo Hongkong Hotel

CHENGDU IFS

Obtained four Stevie Awards in “2019 International

Business Awards"”:

e Marketing Campaign of the Year- Gold - Refail
(Chengdu IFS Parcours Art Festival)

e Small-Budget Marketing Campaign of the Year- Bronze
(Discovering Himalayas)

® Marketing Team of the Year- Bronze

e Communications Team of the Year Bronze

CHONGQING IFS

Obitained five Stevie Awards in “2019 International

Business Awards"®:

® Brand Experience of the Year - Gold (Chongging IFS
LOVE.FOUND. Campaign)

e Communication or PR Campaign of the Year - Gold (Hey!
Let's Pop Lifestyle Marketing Campaign)

e Brand Experience of the Year - Silver (Pop x Mickey Q0
Chongqing IFS Christmas Campaign)

* Marketing Campaign of the Year - Silver Refail (Pop x
Mickey 90 Chongging IFS Christmas Campaign)

e Communication or PR Campaign of the Year - Bronze

(Chongging IFS LOVE.FOUND. Campaign)




THE “STAR” FERRY

A smoke-free ferry to help raise Hong Kong's
international profile

The “Star” Ferry was honoured with the “Hong Kong Smoke-

free leading Company Awards - Gold”, in recognition of its
effort in promoting smokefree messages to the general public.
Jacky Ho, General Manager of The “Star” Ferry, has shared in
an interview different smoke-free promotions and activities, and
also encouraged smoking cessation for staff.

RENWPAIRE [BEBEAREERE - 8| UR
BEBRALEATHERREERNE N - RE/NGARA
AR BB MEXE - N FARMITNZREER
T - NEXE) B TIRABIER LS -

RESET AR BEERMREATBER

ERIRENENEIZRANBNABTE - XE/ G2 FE
K BRFERNEEMFERBBHRMETREEER
% o WERBRENRAILR - RENWAERAE (FHE X
BN NAEESAEEXREREEANS - ARNET
BTMRERE  MERNETZREERR  BERSBE
TRABENLE

.

NE

s
IBRER AL

Jacky Ho's interview
AEREAKRERRBT

66 Our healthy crew members serve visitors and give a good impression for a smoke-free Hong Kong.
M ETER EFEIENR - A BB EHEEE TRIFHIR - 99

Jacky Ho, General Manager of The “Star” Ferry Company Limited
KE /b B AlABAE IR (] BE(E

learn more
JEEE

(@
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“BUSINESS-IN-COMMUNITY” WELIARF

[# - EHM | EEE

Beyond the “cheque-book philanthropy”

Backed by a long standing mission of “Building for Tomorrow”,
the Wharf Group sfrives to confribute to the sustainability of the
community in which we operate. Over the past decades, Wharf
has spared no effort in supporting community programmes for the
needy. While upholding the tradition of giving back, the Group
spearheaded the “Business-in-Community” (“BIC") concept in
2011 to advocate direct reach out to the community and support
beyond the “cheque-book philanthropy”. To that end, the Group
has joined hands with companies, organisations and individuals
from all sectors and mobilises staff volunteers. Through financial
aid and volunteering support, the Group actively engages the
community and helps the vulnerable, with a mission to build @
better tomorrow.

BUSINESS-in-COMMUNITY

-*I‘TEW;'& ful

Under the BIC banner, the Group has established three major community programmes in 2011 to support the youth and
nurture young falents. They include, Project We€an — o 360-degree educational programme targeting students who are
disadvantaged in leaning; The Wharf Hong Kong Secondary School Art Competition — o platform fo groom
budding art falents and promote art and culture development, and The Architectural Design Internship Programme

— aiming fo foster excellence among local architecture graduates.
they were launched 10 years ago.

All of them have been well received and recognised since

Coing forward, we will confinue fo refine our own BIC inifiatives for greater and stronger impact, while providing support for

NCGO-run community programmes.

S8H1T HERM

ERAEERA [ARHEE] B2 EREZBHRE - 75
AU ERENTHEREL —5 /) - EEBTFRERIEH
TRESERNANES EERASRTESRETEE
Gioth R-O——EM [ - RS - RIERRE
BEES T BIEEEALR SR ER B R RGE
+ tHMETMELEES T 5R-N7T BOEEE
EEI -

AE 1t AP B SEEEEY T —KEERZR
B BEXEERGZ4Y [BRES] 58 E3 e
i bEES [hEERZBPBERBLE]  RIEALH
RREREXARKTY [BERFAEEHHE] 5 55D
FHBHBIRMCEYNSRNIEE - ZAIEB B TFATH#EL
£S5 BEFINREIRRR -

AR EEFEEEEEEERENRRER  ZHEAM
HE - BT REFEEFERZE  TEETRBBESIE
EREVARHEERER AT




NATIONAL GEOGRAPHIC WHEELOCK HONG KONG PHOTO
CONTEST 2019 ANNOUNCES WINNERS
TO-NFEREXHWESEEEERETAELANSE

Themed “"Hong Kong Story: Nature, City and People”, The
Noational Geographic Wheelock Hong Kong Photo Contest
2019 is in five cafegories: “Nature”, “City”, “People”,
"Mobile Photography” and “Monochrome Photography”.
The results were announced earlier and a winners'’
exhibition was held at Gallery by the Harbour.

“O-NFERFWESEERSBEZABTET TEE
[BAWE: AR WHMAY] - LLBEDHER M
meAY FREELREOBTATEER - SREE
ERFRAM - (ERINKEAH o KMEARRDL °

The Champions are:
Monochrome: God Bless — Ho Yin Chan

1=~
AR ELF - BEBA 55T - A
Nature: Clouded Sunrise — Felix Ip Mobile: Childhood and the Unknown — Chan Kin Shing
BAM DAL - BES FHA | ZF IR - FEA

People:
Happiness, Future
Tense — David Lau
AYAE | 1t
IREER Mt — FIKAET

City: Living under the Lion Rock — Cheung Yick Chun
WA L EER I - RIEH
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A FIRST TOUCH WITH THE ART OF SCULPTURE

B 2B 2107 2 ¥ R

The 2019/20 edition of “The Wharf Hong Kong Secondary School
Art Competition” has newly added the Sculpture category, to offer
students the chance to create with different mediums. Sculpture
workshops were held for participated schools, and invited renowned
artist Mok Yat San, Ho Yuen leung and Otto Li as instructors. Students
learned more ideas about sculptures and were encouraged fo create
with different materials.

[NMEEREZBPELRELE | NAFEIERMEARN  RELER
WUATRENBIENEE - NERBFEMAEDHIRNEH2H
SRR [MEEMIRTIEY | - WEREIIFEERMEEMRK
R—# AR RARFRGIEEGR - AEHRZME—F TR
A EBREZE - S BN IFIE SUA T RIYIHEIVERESE

CARE FOR THE VULNERABLE IN HK & MAINLAND CHINA

Harbour City offered a job fasfing workshop for students from Lutheran
School for the Deaf. Students were given an opportunity fo play as
a fechnican and were inspired with a potential career pathway to
be a technician and engineer in a mall. They were also encouraged
fo explore career interests in general without feeling limited by their
differences resetting from profound hearing impairment.

BARARERESRESRNEEREEELH T 5 TIER
BEd BETNMEERSRBRIEABNTIE  IRBAHITE
BT AE - ARRERISHEE - R IEEMfI T EE 558 LR
PRI BRG] - LR M IR SBEALE -

Meanwhile, staff members of the Wharf Estates Limited from
Shanghai, Chongging, Chengdu, Changsha and Dalian organised
a series of volunteering activities across the centres to share the
Christmas joy with needy children. Around 80 volunteers visited
disabled children to bring them love and joy through fun games and
craft activities. They played, they laughed, and they shared love!

AN NEEREXRAELE  BE - i - R RAERMNRIE
i EEREHERRZEDZHEZN  ART —RINHET
AE) o AMETBEBFONT ADETRERE  BEKRE—F
BENEWEF IS - HEBLER X -




) PROJECT WECAN HAPPENINGS

can

e | ERGEE) | FTEIRRR R BB R

FEBGE B EHE

GERMAN CONSULATE OFFERS VISITS
SEEBREETRAASERETENERR

The Consulate General of the Federal Republic of Germany
in Hong Kong brought students of their partner school, De la Salle
Secondary School to the Consulate office. Through games and discussions,
students had a better understanding of the work of the Consulate and the
German culiure. The Consulate sfaff also took the students to Goethe-Insfitut
Hong Kong where the sftudents not only leamned about the history of Goethe-
Institut, but also some German! They all enjoyed the acfivities very much.

REESE TS AR BRI P BN B 2BEERR - I
FBBEEER T REETRE SN ESEN THEMEEN XL -
BEERBHRTESL2BECNEER - 2R EMA2ENMA
BB L 2 8 - BRIGHIRMPIERIERE - REMEIEERA -

BEHIND THE SCENE AT MADISON’S OF THE LARK GROUP

FEETEEBEM Madison’s

Students of Caritas St. Joseph Secondary School visited The Lark Group's
restaurant Madison’s. The restaurant manager and his team shared an industry
overview and their experience in career development with students. Everyone
had a wonderful time coupled with delicious afternoon tea treat and their DIY

latte art.

VERB T LHEEBHERAZEEEH B2 ELE Madison's ©
A L BECERABEGESBESZRANERRHEKAR - SHBE
FARERBNERTT  NER—BEEN TR -

“TASTE” SIFT'S BY L.T LIMITED
B8 IT Limited FE T SitEE RIS

LT Limited invited students of its partner school San Wui Commercial Society
Secondary School to the kitchen and the store of its subsidiary F&B brand, Sift, in
Ap Lei Chau. The visit enhanced sfudents” understanding of the pastries industry, the
production process in the kitchen, and the store’s daily operation. Students also made
their own buttercream cupcakes and icing cookies.

LT Limited 3255 7 AR H SRS 260 [F 25758 MRS Sit 0

RN RS kM am/E - AIDRRISHITEN SR - ATT&E - £EREMNE
HEFNRHE - AEERFEER FERMERMH S
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THINK OUT OF THE BOX AT THE “NIGHT OF IDEAS”
BR 2R BkiHBEZEE

The third edition of the “Night of Ideas” organised by the Consulate General of France
in Hong Kong and Macau was successfully held at St. James' Setlement. TWGHs Yow
Kam Yuen College, pariner school of the Consulate, was invited to participate in the event
where the school's Orchestra performed the opening song “la Marseillaise” and its robotic
feam gave a robot demonstration.

ZEREERAMREASET N ERSEHEERET TFE=E [BE2R] - I
B T EBHERRE= RS THE2HEEL - BERELE B RIRRFIS2H
(RREEITH) - T STEM 28 R A BRI 8 MM AREIRED -

SMART KITCHEN @S .K.H. HOLY TRINITY CHURCH SECONDARY SCHOOL
ENSE=-EhE[HREE|EX

With the support of Yue Hwa Chinese Products Emporium Ltd ("Yue Hwa'),

S.KH. Holy Trinity Church Secondary School opened its new Smart Kiichen in campus

with two new equipment, the “Pancake 3D Food Printer” and “Deskiop 3D Food Printer”,

installed. Students are motivated to learn English and STEM application in the cooking

class. Andrew Yu, Director of Yue Hwa, together with his colleagues were invited fo the

Smart Kitchen fo witness the achievements.

EAGE - —FRBERAMENEBRAMROTANEY THEZ [HeERE] - AESH RRdm 3D TENK - &4
STEMEE RREBHERE  RREBLNBZFIK - ERBFHERSESAEREALE —RRFE2BHRIE

HEALTH AMBASSADORS TRAINING BY CLARITY MEDICAL GROUP
BB EEREEIIEEAME

Clarity Medical Group ['CMG’) and Eye Fund conducted a training session for students of Tin Shui
Wai Methodist College, where students experienced the lives of people with eye diseases through inferactive
games. Senior citizens from the elderly centre nearby were invited o receive free vision check provided by Eye
Fund, and reminded the fips of eye care with the help of student “ambassodors”. CMG and Eye Fund set up
booths for eye fesfs and charity sales at the school’s Christmas Carmival to raise fund for eye health education.

AWEREEERREREFEES P ARKERBAIEPRNEERITE THIITHEY - U
EFBERTAERSERBAALTHLR - REAEERS—EAKIE AT LHRERKTR
BRORE  HEERNEZ SRIANERFZFEL  BHWMBREENMRBREREE
TRMEBEAFRNEEMBEEEK -

LET'S MOCK IT!
ERSEREE |

BNP Paribas and Stephenson Harwood held mock inferview sessions for over
50 Form Six students from their partner schools, Man Kiu College and HKTA lee Heng Kwei
Secondary School, respectively. Students brought along their resume to the inferviews and
started with a selfinroduction, followed by Q&As and group discussions. Volunteers shared
their feedback on students’ performance and inferview fips such as appropriote greefings, fone of voice and body language.

ZEERRT N BEEEASHMZ IO ARHEREBTEREERMETEEDE - BRR+EP B4R
HEREDTIEY - 2RESLAFTTHEABRESNES  ETEBERNA - AEREAER - ETIIZFRS
MRRGE TFHE - XD FRE - BRNMBEBESTEART °




ZOZOFBERAMNA BB FEH LEES
REEEH | R 68T M EBREERIE T REATR

- BERBBHEEGRN - BEESETERE  WEkE
E B - SIEAM o KT -

BFEAEMFILT » AAB&E  KT2HE -
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