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TOQO EARLY FOR A SIGH OF RELIEF?

2021 sfarted on a vibrant nofe of renewed optimism in our society’s ability to rebound from an unprecedented
threat. We have been blessed with the resolute and largely successful measures taken by the Administration
fo confain the pandemic, which have enabled a progressive pick-up in the economy, consumption and
employment.

Reflecting a marked shift in the city’s overall mood following two exacting years, Canto-pop boy band sensation
Mirror drew vast crowds all over the city to rally behind Hong Kong athletes participating in the Tokyo Olympics
and Tokyo Paralympics, kudos fo the teams who brought home a fotal of 11 medals, the greatest ever.

While such high spirits and latest key economic indicators would ordinarily point to an uptum in consumption
and profitability for business, challenges remain. In Hong Kong's refail sector, while the consumption vouchers
brought some excifement, a resurgence in sales has been accompanied by fenants’ hesitation to expand or
a trend toward consolidation coupled with travel restrictions which continue to deal a heavy blow fo the hotel
industry. Rents on both commercial and office spaces are kept under pressure owing to fresh supply as well as
work{from-home practices in the new normal.

Our Hong Kong investment properties are performing relatively well. Sales at Harbour City and Times Square,
which have been voted the top two favourite malls by Hong Kong shoppers, are buoyed by a fresh appetite for
luxury brands and a stream of promotional activities.

Earlier this year, a burst of activities in the luxury residential segment put our development properties in the public
spoflight, with a doubling of our landbank on the Peak and the sale of five houses on 77 /79 Peak Road for a
total of HK$ 3 billion.

In the Mainland, Changsha IFS and Chengdu IFS continue fo break new sales and occupancy records. Within
an eventful week in September, Changsha IFS has become home to the first Apple Store in Hunan while
announcing the scheduled opening of Park Hyatt at Tower 2 in 2023. In contrast, sales of residential properties
are hampered by price confrols, with oversupply in the non residential sector observed in many cities leading to
slow-moving stock piling up.

Despite the economic and pandemic challenges, the Group remains conscious of its commitment to help in
any way it can in the communities where it operates. When disastrous floods hit Henan during the summer, the
Group immediately extended support with a donation of HKD15 million in a bid to contribute fo the disaster
relief. In another illustration of its farreaching efforts to help society, the Group eamed the disfinction of being the

second largest donor to the Community Chest for 2020,/2021.

Thank you for your support. We hope you will enjoy this issue of horizon PLUS.




Stephen Ng, Chairman and Managing Director of The
Whart Group, presents the donation cheque for Henan
flood to Dr Tgn Tieniu, Deputy Director of the Liaison
Office of the Central People's Government in the Hong
Kong Special Administrafive Region (left photo).

Stephen Ng receives the 2020,/2021 Second To
Donor Award of The Community Chest from Mrs Carrie
Lam, Chief Executive of HKSAR [right photo).
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THE WHARF GROUP ANNOUNCES
2021 INTERIM RESULTS

WHARF REIC (1997.HK): RENTAL INCOME REMAINS DEPRESSED

NFEEER HEWAKRZE

* Hong Kong refail sales recover but rental income remains depressed
® Economic uncerfainty and new work culture dampen office demand

e Hotels bleed with strict border control still in force

WHARF (0004.HK): WELCOMED CAUTIOUS RECOVERY FROM PANDEMIC

NFEERE : ERIEFMREE

* Market for luxury Hong Kong Development Properties ["DP") is
emerging from the shadow of the pandemic while long project time
profile increases development risk

e Strict price control caps Mainland DP returns and suggests a different
risk profile. Impairment provisions were made for unprofitable and
slow-moving stock

® For Mainland Investment Properties, luxury segment’s out-
performance is spurring a tenancy chase from new malls. New
office supply keeps an unattractive lid on both occupancy and rent

Kevin Hui (left) was appointed a director of
The Wharf [Holdings) Limited, effective 1* July 2021.

® Disrupfions in supply chains create opportunities for Hong Kong port S () BE(FANEREEERASES
while materialisation is consfrained by shortage of land O —FtHA—RA%X -

YEN THEAN LENG RE-DESIGNATED AS EXECUTIVE DIRECTOR OF THE WHARF HOLDINGS LI,
REEREIBNAEERERARLFRITESE

The Wharf (Holdings) Limited (0004.HK] announced that Yen Thean Lleng
was re-designated as an Executive Director in August 2021. She has
been an executive director of Wharf REIC (1997 .HK) since 2017 with
primary responsibility for managing its investment properties in Hong Kong
and Singapore. She has taken up additional responsibility to manage the
Group's investment properties in Mainland China.
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Horace Lee (left) was appointed a director of Wharf REIC, effective T July 2021.
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SCMP: LUXURY SPENDING RISES IN HONG KONG
DESPITE PANDEMIC WORRIES

HARBOUR CITY AND TIMES SQUARE — HONG KONG CONSUMERS’ FAVOURITE

MALLS, REPORT SAYS.

Despite everything that has been happening, Hongkongers
have not stopped buying luxury goods.

A report from consulting company Agility Research and
Strategy shows luxury goods sales in Hong Kong grew 114
per cent year on year to HK$3.3 billion in April, even though
63 per cent of respondents were “very concerned” about
Hong Kong's worsening economic situation.

Interest in local luxury brands has also risen, with one-third
of respondents interested in buying from Hong Kong luxury
brands in the future, and more than a third having bought from
local luxury brands in the past six months.

Amrita Banta, managing director of Agility Research and
Strategy, suggests “Since Covid-19, with the reduction of
Chinese fourists, | think it also made Hong Kong people realise
that one cannot only depend on [mainland] and infernational
fourists for GDP [gross domestic product]”.

She says the lack of travel has shifted spending from abroad
fo home, and consumers are viewing home-grown products
and brands in a new light. A similar pattern, of an increase
in people feeling a sense of belonging or a shared identity, is
also being seen in other countries, she said.

The sentiment coincides with the rise of Hong Kong boy band
Mirror, who have swept the city with their popularity and have
affracted the affention of luxury brands. The group's members
have worked with fashion houses such as Burberry, Carfier,
Louis Witton and Fendi.

Hong Kong's economy saw some recovery in the first quarter
of 2021, with a 7.9 per cent rise in GDP yearon-year after a
sixquarter decline. Retail sales overall increased 30 per cent
year-on-year in February, the Agility report found; however,
although luxury sales have risen greatly, they are still less than
half the average sales level of about HK$7 billion per month
in 2018.

Sixty-five per cent of respondents have bought luxury goods
online in the past six months, despite a similar proportion of
people preferring to buy in physical sfores for the experience.

Hong Kong consumers’ favourite mall this year is Harbour
City in Tsim Sha Tsui, Kowloon. Times Square, a luxury
shopping centre in Causeway Bay, came next.

Extracts from SCMP 2/9/2021

ECmHEBEMHBESTHZED
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A WARM WELCOME TO A HOST OF NEW STORES
TO HARBOUR CITY AND TIMES SQUARE

OB EREBRE KA ES

Dior and Piaget will join Harbour City and open their flagship stores along Canton Road next year.

' BELEEN ABEBTERSEE  8A
DIOR & Pla et RISBRIAINRR S A - B NEEAE2(01997)
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@ 5]3‘{&%% mj éla Bﬁ % 57 - DIOR B Piaget B 5 75 & fE 4 5t - FIRS
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BAME2021 FE=FEHKZ TE /0FAHM
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Cleef & ArpelsiEF#TIE S o
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gAMoncler Enfant « MiDes RABETE 2% - 5 A
B BB WA Dior Homme P& - DIORME &
JE R R &R -
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HEHRENSZHER  EFBFEESEMEFEND
BDIORE R BIEEEREEITHE  AtRE CAFFE - DIORBE RFIHMRE & - Gucci Beauty
B 2 - BOEEESS
15#% - 2021 F 10 A 13 H

The World's first Valentino Beauty boutique' and KEF Music Studio’s Kowloon debut’, just opened at Harbour City. In Times
Square, more new restaurants just landed, including ABURHEN, Chuan®, Gathering 11* and Vanda®.

2B E M Valentino Beauty BFYJE ' R NBEEE KEF Music Studio” EREBIFE - RRESIISESIAECEE 8
R eE IS BV IR F
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PARK HYATT TO CROWN LUXURY COLLECTION
IN CHANGSHA ICON IFS
SEHEmEABEE & ME R IFS

66 \\: are excited to bring the Park Hyatt brand
fo Changsha IFS...We have already invested
over RMB20 billion and introduced the
world's fop luxury brands to make Changsha
IFS a sparkling diamond in Central China...
We are confident that Park Hyatt will be a
great addition to Changsha IFS and to the city
of Changsha. 99

Stephen Ng
Chairman and Managing Director
The Wharf Group




MUSIC TO THE EARS FOR WHARF HOTELS
NERBEEMERT

Booking of 7,000 room nights have been recorded at both Marco Polo
Hotels and Niccolo Hotels which have launched summer room packages
recently. Congratulations!

SEFEBEMNEABEDEFAHEL TEREERS - MIBEEER
ECL - ARETEREEA TR - KNS |

"BEACON OF THE FUTURE” — NICCOLO SUZHOU
LEADING THE PACK SINCE OPENING

£ M fE R A% 225 Tk PEE 2

Crowning the fop floors of the 450-metre Suzhou IFS, Niccolo Suzhou
features a Sky Lobby and 233 luxurious guestrooms and suites, offering a
stunning view of Suzhou's skyline and Jinji Lake. Its iconic positioning was
recognised prior to ifs opening by various awards. Business flow has been
growing safisfactorily since opening in April. Wharf Hotels also welcomes
the new General Manager Robert Cousins.

EMNEMBBOEVANER T KENEHENBEE P L2 E8E  #E
KERER A=+ =HEEREMNERE ' AJE &N KB ER A
CHPES -  BEREZACEERSE  HIERSTE - BEAN
AFAZERERBSIEER - toh - NEERIEE P EIHBLIE Robert

Cousins ©

FIRST GARDEN OKTOBERFEST AT THE MURRAY
BRXNEE S EiEH R EE

Prost! The Murray just launched its first Garden Oktoberfest featuring a selection of
premium beers, traditional gourmet food, German live music and more at its Beer
Garden in this October. All tickets were sold out in a week since launch. Hurray!

FRFRMBEER+ AL B EEESEE - SFEmEWE - EREEEE 15
BRRES - RETX L —EFWEERIBHEEE - IEFIFRHELR —ERAEE -

HAPPY 767™ BIRTHDAY TO MARCO POLO!
EREMNETFE/6/RER !

Marco Polo Hotels invites guests and followers to celebrate the birthday of its namesake, Marco Polo — the famed 13" century
global merchant and adventurer. In a nod to the frader and traveller, as well as the group'’s ethos to explore, discover and
experience, suife giveaways and a special online room deals are offered.

SHFELEAT LR ERRNPHANERREST  FEMBS - BEMLANTERNER - SIFEE/EHEH
HRXEREFREIPNEPEEFEE  HEEXTARENE@ERRINEF  RSMEMIKTRARMBORE - ERA

BRI - I

9

horizon PLUS



10

borizon PLUS

WHARF'S AWARD-WINNING SUPER TOWERS -
A IFSsIN / YEARS
NERSLFITERLEESBMLE

B <& Dy

BASRATAIERAX] RS EERBREVENERTENE &Y 5E - HMNES  tFARRT AERE
BB (R IFS) BREIRRE - MEKASEALBYRYE  FARFE  SEAE MRFAEEN 8K
iR BRAMANARE R MERIN - NEAKEIFEREFESRNBRANES IFS mEFHFE - B IFS
RINNBERED

How Wharf’s ‘future-proof’ commercial developments have
helped Chinese cities develop

® Developer brings proven experience from Hong Kong to Chengdu, Changsha, Chongging, Suzhou and Wuxi

e Acclaimed International Finance Square complexes serve as festament fo firm's ‘Building for Tomorrow” vision

Wharf has recorded considerable success in creating a series of five
acclaimed International Finance Square (IFS) developments: two in Chinese
provincial capitals = Chengdu, in Sichuan, and Changsha, in Hunan -
another in the southwestern municipality of Chongging, and two more in the
cities of Suzhou and Wuxi in Jiangsu province.

These five IFS properties are either situated in prime city centre locations or
new CBDs (central business districts).

"The idea of an IFS is to build something that would last for generations with relevance ... and it would become the
equivalent of what | would call @ commercial town hall,” says Stephen Ng, Wharf's chairman and managing director.

"When we are building a community, we also want to build a stronger sense of belonging,” Ng says. “IFS even brings
a sense of pride fo the city. Before we entered each of these cities, there wasn't any other project of the standard and
size that we were building. IFS involves bringing the city up, in a way. It helps lift living standards ... and aspirations
for befter living.”

Llearn more

MAEE
S

The IFS developments in the Mainland (from /eéf/:
Chengdu, Chongging, Changsha, Suzhou an
Waxi. Each one hos%e/ped put its cify on the
global stage.

Extracts from SCMP. 10/8,/2021



https://www.scmp.com/presented/property/hong-kong-china/topics/wharf-ifs-trendsetting-developments/article/3144368/how

MORE INTERNATIONAL “STARS” LANDED
IN CHANGSHA IFS AND CHENGDU IFS
BIER [ EE2 | BiwRD K AER IFS

CHANGSHA IFS WELCOMES FIRST APPLE STORE IN HUNAN

R IFS B4R & X APPLE JE 5T

The first Apple Store in Hunan just opened in Changsha IFS,
facing the bustling Huangxing Road, in September! Hundreds
of Apple fans gathered outside the almost 900-square-metre
store hours before and were counting down for the store
opening.

EDIFSTS A RHEE | M4 SR Apple TEEE R
R AREEAT NSRS — AP - EEE
ENAFHK - AEEEEEREPIHES o 55 HE
B A (B4 | — B ARBR R 5N A RS B B R B
A — B R A B ORI o

CHANGSHA IFS: FLY ME TO THE MOON
RWIFS X FBHRE R AR 2K

Changsha IFS

collaborated

with GFG Style,

the world's top

automobile design,

and surrealist artist

Filip Hodas in this

Autumn.ltis the first

exhibition in the

Mainland featuring

this concept car

themed with the future

of the moon and the

art pieces of "Pop Culture Dystopia | and II”. Sunny Ngan,
General Manager (Operations and Marketing), Wharf
China Estates Limited ("VWWCEL") posed before his moon frip.

D IFS B R 2 IRTBARTE RET GFG Style REFR AR
MEFEBMKFilip Hodas * BEWE E—EZFHNE
RAIEIREEME - BE2EERELOARKARE S
B ARBIT{ER (Pop Culture Dystopia | *1I) » BlANLEE
EREEXARAR "NEETFHER") AKI1E (BE&
Nis) AR ARBE [ARK] -

CHENGDU IFS WELCOMES DONALD DUCK
#H+ fEFE E MR R AR IFS

Donald Duck was the guest of honour of the summer Disney
campaign of Chengdu IFS. In the photo (from left to right):
MrMao Qiang, General Manager, North and West
Region, Consumer Products, The Walt Disney Company
(China) Limited; Donald Duck; Dawny Law, Assistant Director
and General Manager (Operations and Marketing), WCEL;
Veronica Chan, Assistant Director and General Manager
(Group Retail leasing and Planning), VWCEL.

REBIFSFRIEGEZRREERBLREDH T A £
BmEfe (PE) ARARLR MR RESAZLIEERS
£(ZE)- N ERTEEXRDEESTRAEKL
2 (EERMH) EiE

(A=) RABERTH

HEXEE

SREKE
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&R (B)

niBERE Lt
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AWARDS & RECOGNITIONS

BRIR EA KR

WHARF ESTATES LIMITED

e FEight companies under Whart Estates and Wharf China
Estates have been awarded by Equal Opportunities
Commission'

- Equal Opportunity Employer for Gender Equality
- Equal Opportunity Employer for Family Status Equality
® "ERB Manpower Developer Award Scheme - Manpower

Developer” (2013 - 2023)

TIMES SQUARE

Donald Duck Geometric World won two awards from PR
Awards 2021

® Bronze Award — Best Experiential Campaign

e Silver Award — Best Promotional Campaign

PLAZA HOLLYWOOD

e Gold Award — Mobile App Stream holder in Web
Accessibility Recognition Scheme 2020 - 2021

e Shopping Mall Awards 2020 - 2021
- Top 20 My Favourite Shopping Malls Events®
- My Favourite Kids Shopping Mall®

GATEWAY APARTMENTS

e “Five-Star Managed Property” in Kowloon VWest Best
Security Services Award 2020°

® Recognised as a ‘Hong Kong Green Organisation’
by the Environmental Campaign Committee and the
Environmental Protection Department

THE “STAR” FERRY

e 10" Anniversary Junzi Corporation Award®
¢ Triple Gold Award — Web Accessibility Recognition
Scheme 2020 - 2021°

THE MURRAY, HONG KONG

® "Most Recommended Award” — Trip.com Member's
Choice”

MARCO POLO HONGKONG HOTEL

* “Best Staycation Hotel” Award by Trip.com®

MODERN TERMINALS

e Silver Award — Web Accessibility Recognition Scheme
2020 - 2021
e Silver Partner — Y-Care CSR Scheme

CHANGSHA IFS

* Merit Award of Quality Building Awards 2020 for the
category of “Building Outside Hong Kong"”

e Gold Winner - “Innovative Achievement in Science or
Technology “, Asia-Pacific Stevie Awards 2021'°

e Silver Award — Best Mobile Campaign of Digital Media
Awards 2021 by Haymarket Media'

* Excellence Award - “Proptech Innovation Achievement of
the Year”, RICS China Awards 20212




CHENGDU IFS DALIAN TIMES SQUARE

e Gold Award — Innovative Achievement in Sales or * “Fashion Award of Dalian Commercial Projects” 2021
Revenue Generation” in Asia-Pacific Stevie Awards by Runsky'®
2021 * Bronze Award — “Content Marketing”, 12" Tiger Roar
* Gold Award — Best Digital Experience in 2021 Event Awards'
Marketing Awards  “Commercial landmark in Dalian” by Tencent'

e Silver Award — Experiential Marketing in 2021 21 |Al

Awards SHANGHAI TIMES SQUARE

o Silver Award — PR Event in PR Awards Asia 202 1

e Silver Award — Experiential PR in PR Awards Asia 2021
Awards'®

CHONGQING IFS

e Silver Award - “Branded Content Campaign of the Year”
2021 International Business Awards

e Silver Award — “Corporate Image and Event Promotion”,
12" Tiger Roar Awards
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* Bronze Award — “Content Marketing”, 12" Tiger Roar
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SILVER STAR — THE THIRD GREEN STAR FERRY HOSTING
UNDERPRIVILEGED CHILDREN ON ONE FINE DAY

[$RE2 | ARARR MR PNIRREHEEGEES

Star Ferry launched “Silver Star” - the third low-emission ferry, powered by dieselelectric propulsion running daily service in Vicforia
Harbour. Same as “Moming Star”, harmful air pollutant or emission will be substantially reduced.

Riding on this milestone, The “Star” Ferry organised three special “Silver Star” rides for members of Children Cancer Fund and The
Society for Community Organization. Jacky Ho, General Manager of The “Star” Ferry, shared with the litile passengers history and
fun facts of The “Star” Ferry, and the green concept of the Silver Star's latest upgrade. An art jamming session, observation wheel
ride, organic farm visit and an afternoon fea tasting were also arranged for the guests over the three days respectively.

Special thanks fo the support of Pier1 929 at Wan Chai Pier, which offered its renowned affernoon tea sets for the children and
their families as the perfect end note of this series of summer charity programme.

BRER - 2021 FQHOH




WHARF NAMED SECOND TOP DONOR 2021 BY

THE COMMUNITY CHEST
HEER S A 2

JLURE B

WHARF

BUSINESS-in-COMMUNITY
_HTE?%hTﬁFq%%_

The Group is honoured to be named the second top donor
at the 2020/2021 The Community Chest's Annual Awards
Ceremony. last year, amid the economic and pandemic
challenges, the Group spared no effort to help the needy by
donating HK$5 million through the Wharf Emergency Relief
Fund to The Community Chest Anti-NCP Rainbow Fund,
providing immediate financial assistance fo individuals and
families offected by the pandemic. The Group has been
supporting the Chest's Corporate and Employee Confribution
Programme for the past three decades.

HK$15 MILLION FOR
HENAN FLOOD RELIEF
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When disastrous floods hit Henan during the summer, the
Group via Wharf Emergency Relief Fund immediately extended
the support with a donation of HK$ 15 million for disaster relief
and postdisaster rebuilding effort.
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) PROJECT WECAN HAPPENINGS
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JOB TASTING PROGRAMME FROM ONLINE TO ON THE JOB
FELBSERTEEDNER

The annual Job Tasting Programme kicked
off in August providing firsthand work
experience for Project WeCan students
to unlock their potentials and improve
their career prospects. Around a hundred
students participated this year with support
from 22 organisations. It marked the 10"
year of the Programme, with over 1,400
students benefitied from well-established
organisations fo date.

5% 2021 €8 H 148

PRINCIPALS” SHARING
THERRRBNREE S TFEA 1§ =

2020/21 marks the 10" Anniversary of Wharf BIC and Project WeCan. Thanks to all principals of WeCan schools who have

joined hands over the years to make the WeCan joumey a most fruitful and rewarding one.

“OZO0/Z—FERNEEMEHAD K [EREE | HE+TAF - BETH  FREBRREHER  BHMEFRLT -

66 - REBHESRMELHTLEBEE BREILALTK KMC BEBHRERTE 27T
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HE REEXGEHTE BERZAKS FAG—LE  FBE ZNEBE  #AEERFREA
FAPTEB AT LA 2 - F 1FTEB AT LA g 22 45 B AT AKX B AFEMIAEFE FRANNR - ARG
[Yes » WeCan I'J Thia THLE I HIER) N E -
Li Fung Lan, Former Principal, Llingnan Secondary School Yuen Kwok Ming, Principal,
EEPENRREER Caritas Tuen Mun Marden Foundation Secondary School
HELFIFER b B RERH 9D
L;fgﬁg%e Principals’ Sharing
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<m> Please scan here to read all article contributions by principals
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http://www.projectwecan.org/zh/category/wecan-10th-anniversary/principals-stories/

Double Champions in Tennis, 70+ Men’s Singles and Doubles in Hong

Kong ITF Super Seniors Tournament 2021, Senior Counsel Peter Woo
BERBHERALER [HAERBTFARE—- O ——
[ETERIALBETH] ENTEE
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