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NAVIGATING IN A NO-LESS
CHALLENGING 2021

The perfect storm in 2019 extended into 2020 with the year dominated by COVID-19.
The pandemic sent many parts of the world and the global economy to a virtual standstil
and spurred massive societal change. The fravel and hotel sectors, in particular, are on
their knees under stringent cross border fravel and quarantine control. Hong Kong refail
sales declined for the second consecutive year. It is hoped that the long-awaited COVID-19
vaccine programmes would help form a base for recovery.

The Group's hotel operations and retail performance at the malls in Hong Kong were
hard hit especially with restrictions on travel, dine-out and the dearth of business travel
and conferences. Nevertheless, the Group continued fo leverage on our prime assefs and
proactive markefing dynamics fo work through the tough times.

In Hong Kong, the Group has responded proactively by extending rent support fo retail
fenants and fripled marketing expenses along with a number of new store openings or
expansions. Various themed-staycation programmes and dining packages have been rolled
out across the Group’s hotels to boost local demand.

Sales of Hong Kong luxury properties, in which interest remains strong, increased with the
bulk of the amount contributed by Mount Nicholson assets. The Group started o accelerate
activities in December 2020, and notably acquired two sites on Mansfield Road (No.
2-8 and No. @ and 11) over a period of two months for development into super luxury
residential.

In China, a case in point is Changsha IFS. Celebrating its 3 anniversary this May,
Changsha IFS saw revenues and operating profit increased, thanks fo full occupancy, the
resumption of foot traffic, extension of business hours during festivals, as well as innovation
such as extending 5G coverage and Mixed Reality shopping. Meanwhile, revenues and
operating profit at Chengdu IFS, one of China’s top 10 malls also recorded growth.

2020/21 marks the 10" anniversary of Wharf's Businessin-Community inifiatives, including
Project WeCan and Wharf Youth Art Programme. Reflecting the times, both Project VWeCan
programme pariners and students, undeterred by the restrictions caused by the pandemic,
continued fo render their support by different means. In the same period, Project WeCan
Foundation granted 49 scholarships, bringing the fotal number of awardees to over 560
with a cumulative award commitment of over HK$40 million. We would like to thank all
our partners and participating schools for their continued support and making this inifiative @
great success.

While the global vaccine programme brings hope, resumption of cross-border fravel may
still toke time. Gradual and orderly relaxation of quarantine measures with mainland China

and other key markets is top priority fo help save the beleaguered sector.

We hope you will enjoy this issue of horizon PLUS.
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THE WHARF GROUP ANNOUNCES 2020 RESULTS

WHARF REIC: UNPRECEDENTED PANDEMIC SPARED NO ONE

* Hong Kong refail sales drop 24%

* Mall net operating cash flow drop 36% after rental
drop, rent relief and fripling in markefing expenses

* Mall sales drop slowed during fourth quarter
* Hotel revenue landslide by 58%

® Group underlying net profit down 24%

® |P revaluation drop 5.5%

* Dividend policy maintained
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WHARF (HOLDINGS): COVID YEAR HIT OPERATIONS

® Washout in the first half was followed by pockets of recovery in the second half

® Full year UNP (underlying net profit) increased by HK$382 million (14%) to HK$3,092 million
* Operafing businesses (/2% of Group UNP) contributed a decrease of HK$532 million
* Investments & Others (28% of Group UNP) contributed an increase of HK$914 million

® |P revaluation returned to surplus in the second half
* Group profit increased by 14% to HK$3,864 million
* Full year dividend increased by 23%
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HERMES’ LARGEST STORE IN KOWLOON

@ CANTON ROAD
EEANEEHRARNERAEME

Hermés opens ifs new home
in Harbour City on Canton
Road. The expansion of
about 6,600-square feet
nearly doubles the size of
the previous store. It marks
anew milestone since its
first store opening in Hong
Kongin 1975. The new
Hermes store invites a sense
of curiosity and discovery,
allowing customers to
explore the collections in a
harmonious seffing.
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RIEZRAEPE - F)E
E ST RIE RS - 49
NTREBFIR  RESL
B NthFIREBER
#—H - 2HEPIUEFEMHE
BEENTERE  BE
BEE—AERERRIRRR
AR N RIF ZRS -

NEW TASTES IN THE CITY : MORE CULINARY
OPTIONS TO STIMULATE YOUR TASTE BUDS

#MIEIR  EREREREEN

EURO-ASIAN DELIGHTS
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Da Filippo Trattoria lady Nara / NARA SHIAWASE == o [ 3 SAKImoto Bakery
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OTHER SURPRISES HfthE =

Conceptually mirroring the Bally Haus
flagship store in Milan designed by
Casper Mueller Kneer Architects, Bally
just opened its newly relocated store
at Harbour City showcasing their latest
collection.

BALLY 2¥T1EPFIES AN/ BENEER
5 - HE B REERD Casper Mueller Kneer
B REKEEEERE - 2HETR
oo hRERHT 25 o

Nike celebrated its official

MORE=.=S~URPR|SES grand opening of the third
ERER store at Harbour City in March.

The two-storey store provides
women-friendly fitting rooms
and personalised womenwear
service only available in
this Hong Kong store. It will
definitely be a check-in spot for
sport lovers.

AW E =M Nike Store A=
AFE | %ﬁfﬁ%mﬁﬁ » A%
MRFHSEE  RBELER
ﬁﬁﬁﬁ%iﬁi/ﬁﬁ%ﬁ =3
FMEARTS - B RE S k&
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From al dente pasta, novelty dishes, fo elevated local flavors, shoppers are spoiled for authentic gastronomic choices year-
round. More than 10 new restaurants just landed in Harbour City, lef's unfold the napkin and check out the menus!

BB TRARERRCEREBN  SAELRZEES BT SmENEIEN  BRRERT SR TI—ERE8ER -

PERFECT BREWS ORIENTAL TOUCHES
5 A4 rm R A A 0 = 4R B 1

Espresso Alchemy The Coffee Academics Cupping Room Coffee Roasters Ricky's Spicy Kitchen #1F## Tamjai Yunnan Mixian
RIFERAARAR
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WHARF LANDBANK ON THE PEAK DOUBLES
NER ILITEY R T f#E S

SCMP: Wharf breaks own record set less than two months ago for residential plot on The Peak (9,/2,/2021)

® A consortium led by a subsidiary of The Wharf (Holdings) outbid four rivals fo win a second parcel on The Peak for
US$935.2 million

o AtHK$50,010 per square foot, itis 8 per cent higher than the HK$46,272 per square foot Wharf paid for the

adjacent site on The Peak

As one of the largest property owners on the Peak, Wharf's Peak Portfolio redefines the concept of luxury living with a
collection of the rarest and most prestigious residences, epitomising a unique and exclusive lifestyle at the most sought-after
addresses in town.

In December 2020 and February 2021, Wharf acquired residential sites on Mansfield Road No.2-8 and No. 9 & 11 on
The Peak respectively. The acquisitions double VWhartf's land bank on the Peak to nearly 600,000 square feet.

Besides land acquisitions, the Group also launched two new projects, namely 77 /79 Peak Road and 11 Plantation Road
by tender. The former comprises six houses for sale and two houses for lease. Five houses have been sold for a total of
nearly HK$3 billion, with the latest fransaction at HK$677 million or about HK$90,000 per square foot.

11 Plantation Road, a redevelopment project, celebrated the first triumph in early March. House One of 11 Plantation Road
was leased by tender at a monthly rent of HK$1.35 million or HK$ 125 per square foot.
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B3EZ1EH 11 Plantation Road®H
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e BUERER - SEEZANE
THE ULTIMATE LUXURY HIDEAVWAY TR g T R OR (B

A CURATED COLLECTION ON THE PEAK —EBE=+FT
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MAINLAND DP SALES EXCEED TARGET
R it B R M) SR S i R TR

Wharf China DP's full year aftributable contracted sales exceeded target by
16% at RMB 17.4 billion for 4,200 units or 549,000 square metres. Net
order book at yearend was RMB 28 billion for 858,000 square metres.

During the pandemic, Wharf China has launched a mini VWeChat programme
o facilitate virtual visit of show suites.
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Changsha IFS made exceptional and record-breaking sales
in 2020. The foot traffic has been largely restored. In
2020, Changsha IFS recorded full occupancy. Retail sales
for the year increased by 42%. The latest move is the launch
of China's first Mixed Reality shopping navigator, iGO.

BRINGING 5G INTO 3D-SHOPPING AT CHANGSHA IFS

EAPBEEHRLDE—O-OFNEEXERERE T
EHERAF S BRARARLEEZZERIKFE - £
OZOF ;@B AlL  TEHEE LF42% - &F
BLICGOREEERNMAM TR - BDEmERAEHN
RHERRZEK ©

Whether updating their wardrobe from the couch or
comparing prices in-store, mobile technology has transformed
the way today’s customer shops: 85% of Chinese consumers
now engage with clothing brands both online and offline.
With higher data speeds, ultra-low lag and massive network
capacity letting more users and more devices share more
data faster, 5G is bringing the mobile revolution into real-
world shopping. As the technology rolls out, with China at
the forefront, a whole range of personalised experiences is

opening up.

Nearby in central China’s Changsha, a vibrant city where
Mao Zedong once studied, one of the region’s largest malls,
Changsha IFS, became the first 5G-enabled commercial
complexin China. And it's using its new connectivity to
advantage, with the launch of China’s first Mixed Reality
shopping navigator. Combining 5G, augmented reality
and interactive marketing tools, the new iGO navigator
doesn't just help users find their way around the megamall’s
nine levels. Users can even enjoy a personalised shopping
experience, including offers, and engage with an interactive
freasure hunt game.

RDIFSLAIGOZMBEIAL - REEENFR T R
B BERERAETNRRZE £ SHEETE
ES vkt Titi

FRPEEERDIFSHR T 2HEERSESER
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FHEER SRS BREMERRED IFS B LR

BBC - 20211 H6H

Rim =R

RETAIL OCCUPANCY ~100% RETAIL SALES LAY @ @

ZEHER

#i®r - 2020612 R 11 H

iIGOENG  guandian.cn



https://www.wharfholdings.com/file/igo_promo_video_EN8.mp4
http://www.guandian.cn/article/20201211/251500.html

| AM CHENGDU | AM HERE - CDIFS CELEBRATES
/TH ANNIVERSARY WITH BRAND REBOOT
FER IFS B8 A 56+ 5 B 5 B 2 R m M T 3

Happy birthday to the seventh-year old Chengdu International Finance Square (“Chengdu IFS”")I A new campaign |
am CHENGDU | am HERE” was launched for a new image, targeting to match its business strategy with the urban
development of Chengdu, and serving as an important bridge between the city and the world. The 7" anniversary
celebration would not have been a success without support from brands, customers and government. VIPs included Ms
Zhu Rong, Deputy Director General of Chengdu Municipal Bureau of Commerce, Mr. Tang Yong, Vice-District Leader
of the People's Government of Jinjiang District, Chengdu, and Ms Deng Minheng, General Manager of Chengdu
IFS. Chengdu IFS also worked with over 200 brands including Bottega Veneta, CELINE, Loewe and Valentino to
offer limited-edition debuts or exclusive items for the celebration. In 2020, Chengdu IFS clinched many record highs,
including number of new brands, foof traffic and sales.

RENKBEESRP O ([KE IFS]) tEAFFEEmEFIREM - —REAREK  BEEHE  ZEBEZEN—H
THEERRRMEIEMEEN - BHETRE  KBTEKRBEIBRAETRL  KEMRIRAIRRESL
E&W%BIFS@?“‘EEW@UEﬁi cEERRH L AGENEEH @R "l am CHENGDU | om HERE” #9352

T REEGKBNTERENE IFSEERMETEE  ERNAEEURANEZBR B _AEmE 8
% Bottega Veneta, CELINE, loewe K& Valentino % - EHHEERESISANEBE MBI BEXES IFSHREF - KAL
FSE-O—OFBAIEME - Bl THRIEHE - AGREENELHS -

NUMBER OF @

NEW BRANDS ] 20+ e aoas +18%
o R E R yicaiglobal.com
PEAK OF
SINGLE-DAY FOOTFALL ~ 300, 000 @)
BESEAREAR Ji

R A —
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https://www.yicaiglobal.com/news/wharf-holdings-chengdu-mega-mall-posts-double-digit-sales-gain-for-seventh-year
http://finance.sina.com.cn/jjxw/2021-01-19/doc-ikftssan8357594.shtml
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AWARDS & RECOGNITIONS

BRIR EA KR

WHARF GROUP

e “Responsible Brand 2020" in the 10" China Charity
Festival = Chan Sik Wah, Director of Wharf China
Development Limited, and Director & General Manager
of NEER (L) REERARAR (37 from lef)’

® The Wharf (Holdings) Limited and Wharf Real Estate
Investment Company Limited — Social Capital Builder

logo Award 2020-2022

WHARF ESTATES LIMITED

e Highest Service Hour Award in 2019

(Private Organisations - Category 2) - Honour?
e Platinum Award of Fair Trade Award 2020
e Social Capital Builder Logo Award 2020-2022

CHENGDU IFS

® 2020 Chengdu-Chongging Twin Cities Economic Circle
Brand Innovation

® Fun in the AiR AR Exhibition — received Silver Award -
Refail Industry in 2020 Effie Awards Greater China® and
Silver Award - Interactive Experience of Digital category

in Top Mobile Awards’

CHONGQING IFS

e 2020 International Business Award 2020 - Marketing
Campaign of the Year - Real Estate — Gold®

e 2020 International Business Award 2020- Brand &
Experiences - Brand Engagement Event — Gold®

e 2020 Asia-Pacific Stevie® Awards 2020 - Award for

Innovation in the Use of Events — Gold®

CHONGQING TIMES SQUARE

e Top Ten Most Popular Commercial Landmarks by
Chongging media groups”

SHANGHAI TIMES SQUARE
¢ Shopping Talent Recommendation Shop by /8T &%

ZE®
® Best Exquisite-life Landmark in 2020 The Best BANG!
Awards

SHANGHAI WHEELOCK SQUARE

e 2020 Excellent Service Team and 2020 Award of Merit
in Service by GKIA

e 2020 Anti-Epidemic Enterprise Paragon by Golden Keys
China

SHANGHAI TIMES SQUARE APARTMENTS

* Serviced Apartments of the Year in 2020 Time Out
Hospitality Awards

® Best Paragon Apartment in 2020 The Best BANG!
Awards

MODERN TERMINALS

e BOCHK Corporate Environmental Lleadership Awards
2019 EcoChallenger

e Federation of Hong Kong Industries CSR Recognition
Scheme Industry Cares 2020 - Caring Certificate
(Enterprise Group)

e Good MPF Employer 6 Years, presented with
eConfribution Award and MPF Support Award




WHARF HOTELS MARCO POLO HONGKONG HOTEL

* Best leadership Development Program and Best learning  ® Recommended Hotel in the Forbes Travel Guide
& Development Program by HRD Asia 2020 * ltalian restaurant Cucina received 4-star rafing of Forbes
Travel Guide
e Supervisor of Cucina, Bruce Wong, was awarded
Restaurant Employee of the Year of the Forbes Travel

Guide

NICCOLO SUZHOU AND SUZHOU IFS

* The Anficipated Hotel of the Year by
Hotel Awards Suzhou 2020°
* The Most Anticipated Luxury Hotel of
the Year by First Journey 2020”
® The Most Anticipated Hotel Opening of
the Year by ENCHANTE Hotel Awards 2
2020
* Most Anticipated New Design Hotel
in 2020 WOW Travel Award by
Shanghai WOWI'!
® The Best Luxury Hotel for Guest
Experience by Splendeur Magazine
* Best Tall Building 400 meters and
above 2021 by the Council on Tall 3
Buildings and Urban Habitat
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2020/21 marks the 10" Anniversary of Project WeCan. A logo design competition opened fo all Project
WeCan students was organised to celebrate this important milestone. The winner Lee Tse Yan is from Ng
Yuk Secondary School. The winning logo design shows the spirit of Project VWeCan — care, inheritance
and Businessin-Community.

Project WeCan partners’ commitment continues despite
the pandemic. Recently, they met online for a fruitful
experience sharing and exchange. Speakers from
partners included Ms Tamzin Cubells of Blacksione, Ms
Anika Poon of IWK + PARTNERS and Ms Sabrina Ho
of Stephenson Harwood. School representative was
Principal Evelyn Li of lingnan Secondary School. Thank
you for your supportl
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( #A3k : www.projectwecan.org/zh )

CONGRATULATIONS TO
WECAN SCHOLARSHIP
AWARDEES 2020/21
—O0=0O/=—%E
[BEREH|FTERES
BEIERFEE

Project WeCan Foundation honoured 49
"WeCan Scholarship” awardees in 2020/21
which brought the fotal number of awardees fo
over 560 and total scholarship commitment to
over HK$40million since the scholarship was
started in 2015. The scheme aims to enable
Project WeCan graduates, who are successfully
admitted to any of the eight local UGCHunded
fertiary insfitutions or the Hong Kong Academy
for Performing Arts and nominated by respective
Project WeCan schools, to pursue fouryear
bachelor degree programmes.

BR#R - 2021 4F 1 H12H

CAREER EXPLORATION DAY GOES VIRTUAL
FARNEER S B 4R L BimEET

Career Exploration Day was
organized via Zoom for the
first time in this academic
year. Besides job tasters,
corporate partners conducted
sharing with students who
are reminded to nurture own
creativity and innovation fo
stay competitive, to always
equip themselves, particularly in
language ability.

Mr Stephen Ng, Committee
Chairman of Project WeCan
Foundation reiterated the 3
“O"s, “Open your eyes; Open
your mind; and Open your
heart.”
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WHARF YOUTH ART PROGRAMME

MARKS ITS T0TH ANNIVERSARY

NERBFEMTEEFEEMAT THET

The first solo exhibition of emerging Hong Kong artist Henry Siu, a Wharf Art
Scholarship recipient in 2014, was staged at Gallery by the Harbour in early
2021. Themed “A Joumney to There”, Henry shared his imaginary adventure
through an alternative world.

"To discover, inspire and support local art talents have always been our objectives
with The Wharf Hong Kong Secondary School Art Competition. Henry's sense of
mission was so inspiring that we have granted him a scholarship. VWe are glod 1o
see him charting his creative joumey after his graduation.” said Mr. Stephen Ng,
Chairman and Managing Director of the Wharf Group.

The Wharf Hong Kong Secondary School Art Competition is celebrating its
10" anniversary in 2020/2021. Selected students from the Top 18 of the
Competition are offered financial support to undertake a bachelor programme
in creative art in local or overseas ferfiary insfituions of their choice. This youth
art programme won the Award for Arts Education (Non-school Division) of the
Hong Kong Arts Development Awards 2018.

BB eXMEE] RZOZ—F47)  ERfHHEEMKBER AR
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QuIck 16,000+ 8

FACTS:
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o - COMPETITION INTERNATIONAL
| ENTRIES ART TOURS
SEMER (R TS

1/ HKS$ 12M+

SCHOLARSHIP SCHOLARSHIP
RECIPIENTS GRANTED

VREBEHEE CHRBRRESEH

2,200+

ACTIVE YOUNG ART
AMBASSADORS
BEBHTALE




Opening in April 2021!
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