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SEIZING OPPORTUNITIES AMID REVIVAL

After a five-year hiatus, a splendid
fireworks display illuminated the sky
above Victoria Harbour, attracting over
400,000 locals and tourists at the
harbourfront. A new postpandemic era
beckons, in which normal life returns.

As the society gradually returns to
normal, the Group’s different business
units are seizing opportunities o
expand their operations. In Hong Kong,
the Group's three shopping malls joined
forces to organise the first large-scale
post-pandemic themed event titled
"Disney 100" in this summer. Various
shopping reward schemes successfully
drove foot fraffic and sales. At Harbour

City, the foot traffic during the event
recovered to Q0% of the same period
in 2018, with weekend average daily
foot traffic of 200,000 people.

Despite changes in tourists” spending
behaviour, certain luxury brands on
Canton Road have experienced a
high doubledigit growth compared to
2018.

The Group's hotel arm, the Whart
Hotels is expanding ifs network. A new
hotel brand, Mago, has been added
to the network and opened on 17
November ot Changsha IFS.

The shortage of talent hinders Hong
Kong's economic development. Our
Project WeCan Job Tasting Programme
continues fo receive sfrong support from
various partners this year, providing
internship opportunities for over 140
secondary school students, seeding
new falents in the local labour market.

The Wu Zhi Qiao (Bridge to China)
Charitable Foundation project, which
was suspended for three years due fo
the pandemic, has resumed. About 60
volunteers from Project WeCan, Whart
and universities in Hong Kong and
mainland China, recently flew to Xingxi
Village in Chongging to build a foof

bridge and community faciliies for villogers. Students
were also arranged to visit Niccolo Chongging to
gain insights of working in the Mainland.

Since the border has reopened, the business
environment has improved fo some exfent, but the
uncertain global geo-political and economic factors
pose significant obstacles to the road to recovery.
Businesses must adjust their strafegies and operations
fo adapt to the changing market environment.

Entering the fourth quarter, the festive ambience grows
stronger. The Group's malls and hotels are gearing up
for promotional activities during this traditional peak
consumption season, which also complement with
the Hong Kong government's night vibes campaign
aiming fo attract more visitors and encourage local
consumption.

The Chief Executive has delivered the policy
address, hopefully with the efforts of the government,
businesses, and our people, Hong Kong can quickly
recover and regain its glory.

We hope you enjoy this issue of horizon PLUS.
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Wharf Hotels shares great news in Changsha — Niccolo Changsha
is celebrating its fifth anniversary featuring LANYU haute couture
show.

Wharf Hotels introduced the contemporary, urban, chic Niccolo
brand and debuted ifs first hotel in Chengdu in 2015. Niccolo is
a collection of five contemporary hotels inspired by luxury living,
all with desirable and highly prized addresses. Over the years,
its network has further expanded to Chongging, Hong Kong,
Changsha with the latest addition being Suzhou in 2021.

Mago has its maiden opening in Changsha on 1¥ November. In the
upbeat and lively city of Changsha, Mago is deemed fo become a
popular choice for business and young leisure crowds.
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We are grateful for the achievements of Niccolo
Changsha since its opening in Changsha IFS
in 2018. In the past five years, we witnessed
the remarkable growth of Changsha’s tourism.
We are confident that Maqo Changsha will
become a must-check-in spot for both locals
and overseas tourists.
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Stephen Ng

Chairman and Managing Director
The Wharf Group
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Creates unique art and cultural
experiences for guests, fine
wine-and-dine offerings, trendy
music playlists, and wellness
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Maqo Changsha: connects with
Changsha IFS, 286 of rooms and
suites, a restaurant, bar, co-
working space and fitness room
& Mago : 286 Fﬁ%%&ﬁ%
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"More 1s not better, only better is better"
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Tower T2, Changsha IFS £ BIBS g 0 T2 3512

From 2020 to 2022, the performance of Changsha's tourism and consumer markets
have developed steadily. The latest fourism data in 2023 shows that Changsha ranks
among the top 10 popular tourist cities in the country. The number of tourists received
in the first half of this year exceeded 46 million, strengthening everyone's confidence in
Changsha's fourism market.

The third hotel brand, Maqo, a sister brand to the luxurious Niccolo Hotels, and
premium Marco Polo Hotels, has also been launched in September and had its
opening on 1° November. This newest addition fo the Group's portfolio brings a fresh
"edited” concept fo create remarkable guest experiences.
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“Magqo” is the first “Made in Changsha” international hotel brand. Our aim is to build
the brand as a benchmark and replicate the success in different cities across the country
and ultimately to enter the global market.
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MING PAO INTERVIEW WITH THE CHAIRMAN
SEFFESZHRHEIEEERE

The Chairman and Managing Director Stephen Ng shared his views on Hong Kong's economic outlook.
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HARBOUR CITY “DISNEY 100" CHRISTMAS LOVE
BB 2000% BE@RBRICK UP

Following the resounding success of the Disney 100" Anniversary event
this summer, Harbour City will once again host a Disney-themed project for
Christmas, with the addition of BE@RBRICK, to create a mesmerising display
"Disney 100 CHRISTMAS LOVE 2000% BE@RBRICK UP”. 100 one-and-only
exquisite 2000% Disney-themed BE@RBRICKs will be on display, with firstever
BE@RBRICK Gingerbread Mickey and BE@RBRICK Olaf. A selection of these
exclusive figurines will be available for public purchase. All proceeds from
the project, after deduction of costs, will be donated to “Hong Kong Blood
Cancer Foundation”, continuing the cherished Christmas tradition.
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SIP SIP HURRAY AT HARBOUR CITY
HeREREEEERRE

Gourmet heaven Harbour City offers international cuisine with about 100
distinctive restaurants. Harbour City is hosting a special event “Sip Sip
Hurray” by lining up over a dozen of restaurants to offer an unprecedemed
dining experience with a variety of specially crafted “"HK Ginspiration” -
themed cockiails. It is perfect for friends gathering or a romantic date. Visit
Harbour City fo enjoy fine cocktails, exquisite cuisine, and stunning harbour
view, a feast for both your eyes and fasfe buds.
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https://www.harbourcity.com.hk/tc/article/sip-sip-hurray-harbour-city/
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CHENGDU IFS: UNBOXING STREET ART

REBIFSHE B 5]

Chengdu IFS is actively fostering “first store” and
"first show” initiatives. The mall has been bringing
global art to the city, establishing itself as a disfinctive
landmark with a wide range of consumer choices and
diversified “shoppertainment” experience. Recently,
the mall debuted "UNBOXING”, an interactive art
exhibition, in collaboration with Japanese artist Ryuji
Kamiyama to share street art inspirations and unlock
new urban dynamics of the city. The traffic flow of
the mall doubled during the last Mid-Autumn Festival
holiday, with accumulated footfall of over 1.5 million.
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MODERN TERMINALS SETS NEW MILESTONE FOR
THE PORT OF HONG KONG

CHANGSHA IFS WELCOMES PANDAS TO TOWN

RDIFSRERBE=E

Changsha IFS promotes a green and healthy lifestyle through various art and cultural activities. Recently, Changsha IFS,
co-organised with WWF Beijing Office and a number of NGOs for the 2023 City Nature Action: 1864 Panda Tour

Changsha” to introduce the achievements of panda conservation through themed exhibitions and public activities. The event is

wellreceived and generated great social media buzz.
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Modern Terminals welcomed the maiden voyage of OOCL SPAIN,
one of the largest container vessels in the world with a capacity
of 24,188 TEU and awarded “Smart Ship” notations. lis arrival
marked a new record for the Hong Kong port as the first confainer
vessel with the highest capacity of over 24,000 TEU calling the

city.

Under Secrefary for Transport and Logistics Liu Chun San said: “We
are very pleased to know that the OOCL SPAIN has called the Port
of Hong Kong on her maiden voyage. Her calling reinforces Hong
Kong's position as a green, smart international maritime centre, and
we would like to extend our heartfelt welcome.”

Horace Lo, Group Managing Director of Modern Terminals Limited,
said: "The maiden call of the vessel to Hong Kong highlights the
operating capabilities of the port to handle the world's largest
container vessels while reaffirming the city’s position as an
infernational maritime hub.”
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AWARDS & RECOGNITIONS

BRIR A RRER

THE WHARF GROUP
The Third Top Donor 2022/2023 by The Community Chest

WHARF (HOLDINGS)

® Bronze award — Traditional Annual Report (Property

Development: Various & Multi-Use), ARC Awards 2023

WHARF REIC

e A Gold, a Bronze, and an Honors award from the
international Annual Report Award, ARC Awards 2023

e Cold Award for excellence within its industry, Technical
Achievement Award, and an overall Score of 98/100
in Annual Report Award, LACP Awards 2023

WHARF ESTATES LIMITED

* Happy Company 10 Years+ logo
® The Racial Diversity & Inclusion Charter for Employers

HARBOUR CITY

® My Favourite Dining Spot from Favourite Food Award in
2023 by U Magazine

PLAZA HOLLYWOOD

* Top 20 My Favorite Shopping Malls Events and My

Favorite Kids Shopping Mall by Shopping Mall Awards
2022 - 2023 by Hong Kong Economic Times

TIMES SQUARE

e Two Gold, two Silver and one Bronze awards from
Marketing Events Awards Hong Kong 2023 by
Marketing Interactive, including Best Audience Growth
Event, Best Outdoor Event, Best Event Production, Best
Pop-up Event and Best Mall Event

® A Cold and three Bronze awards from DigiZ Awards
2023 by Marketing Interactive, including Best Use of
Web 3 Marketing, Best Metaverse Campaign, Best
Conversion Optimization Strategies, and Best O20
Strategies

CHANGSHA IFS

® Cold Award — Infegrated Marketing in Commercial
Property and Bronze Award — Miniprogram Marketing,
TopDigital 2023

e Excellence Award — Sustainability Development of the
Year, RICS China 2023

CHENGDU IFS

e Gold Award — Experimental, 2023 ICSC MAXI Awards
e Gold Award — Best Brand Strategy, 2023 PR Awards Asia

CHONGQING IFS

® Bronze Award — Shopping Mall Atiraction, 2023 Galaxy
Awards

DALIAN TIMES SQUARE

® Two Bronze awards from Tiger Roar Award 2023,
including Mefaverse Marketing of Cyberspace and
Scenario Marketing

MARCO POLO HOTELS - HONG KONG

e Cold Award, Award for Excellence in Training &
Development 2023 by Hong Kong Management
Association

MODERN TERMINALS

® BOCHK Corporate Low-Carbon Environmental leadership
Awards 2022 - 5 Years+ EcoPioneer

e Qutstanding Performance (Social) Award and Silver
Partner - Y-Care CSR Scheme

SCMP INTERVIEW WITH THE CHAIRMAN ON "BIC"
EETFEMEREHSEEREROELSOE

« Direct involvement with the recipients of help is crucial for societal welfare and mitigating talent shortages, says Stephen Ng

Published: 3:00pm, 22 Oct, 2023

Stephen Ng Tin-Hoi, chairman and man or of The Wharf (Holdings)
photographed in Tsim Sha Tsui on Se 023. Photo: Xiaomei Chen

Businesses can actively assist the community by
supporting disadvantaged groups and addressing
social needs, according to Stephen Ng Tin-hoi,
chairman of Wharf (Holdings).

He believes that establishing a two-way dialogue
between businesses and the recipients of help is
crucial for both societal welfare and mitigating
talent-related difficulties in the city.

Traditionally, businesses in Hong Kong and
around the world have mainly contributed to the
community through monetary donations, without
direct involvement, Ng said.

To bridge this gap, Ng stresses the significance of
businesses engaging directly with the community,
enabling companies to understand the needs
first-hand and fostering a mutually beneficial
relationship.

Wharf group initiated Project WeCan 12 years
ago to address these concerns. In partnership
with schools and businesses, the project aims to
improve university admission rates and enhance
career prospects for underprivileged students
from grass roots families.

“We identified secondary school students, in
particular secondary school students coming
from underprivileged families,” Ng said. “We saw
them as needing the most help.’

Hong Kong'’s academic curriculum primarily
focuses on grooming students for university, often
leaving behind those who cannot follow this path.

“What we wanted to do is to remind them, and
not only them but the community, that there is a
lot more than going to university,” Ng said.

Many students who may not be destined for
academic success at the university level are
talented in other ways, such as in design, music,
culinary arts or computers, Ng said. “So we've
helped them to get into these various fields
without entering university,” said Ng.

“The admission rate for these students was less
than 2 per cent when we first started,” Ng said.
“Right now, it's somewhere in the mid-single digit
range. It's a satisfying statistic.”

Ng hopes initiatives like Project WeCan can help
address the talent shortages faced by Hong Kong.

Nearly three in four Hong Kong companies have
been struggling with a shortage of labour, with a
majority saying the problem has lasted for at least
a year, according to a survey by one of the city’s
largest business chambers.

The Hong Kong General Chamber of Commerce
polled 196 member companies in April and
found 74 per cent were wrestling with a shortage
of talent, with 61 per cent saying they had been
facing talent shortages for one to three years,
according to findings released in June.

Hong Kong saw an outflow of talent during the
Covid-19 pandemic. The workforce shrank by
210,000 people between the start of 2019 and
the end of 2022, with 94,100 people exiting the
workforce in 2022 alone.

Project WeCan initially started with 11 secondary
schools in 2011 and has since expanded to 82
secondary schools, covering almost 20 per cent
of the secondary student population, according
to Tsang Wing-hong, associate director of the
Educational Innovation Leadership Project of The
Education University of Hong Kong and a director
of the initiative. The project has the involvement
of more than 70 partner organisations.

SCMP, 22/10,/2023
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7 Job Tasting Programme 2023
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| had a deeper understanding of the daily work of
designers and the operations of commercial
organisations through the internship. It helps me to
identify the types of work | like, and provides a clearer
direction for my learning goals and future career. @ @

BEFRRENER

Lam Tsz-Keung, Ko Lui Secondary School
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140+ students interns from 43 Project WeCan schools
were offered internships in 34 organisations
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BEFARS  EREZMNT REKES » KFERR - +295
B3R A LA T A R o
| had to give up leisure time during summer holiday but | learned
a lot. That included adopting the “30s” , learning social skills,
joining various activities and widening my exposure. | am grateful
for taking away a wealth of new knowledge during my internship. @ @

BAMNSEE P BB R
Wen Hiu-Pui, Chiu Chow Association Secondary School

NWERRZEEAN  SRERIH
RBEHBA—1K -

A sense of pride that comes from
overcoming daily work challenges is
tremendous. Work experience is
different every day, which makes me
highly anticipate the work ahead. @ @

REHFERBELEFHY
Wong Lok-Man, Nam Wah Catholic
Secondary School

Learn more
VEER

(ﬁ?

Interns' Voices
BEEOE

learn more Learn more
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® City Super Limited ® Coach Hong Kong Limited ® LWK + PARTNERS ¢ M.B.KEMP LLP

WeCan Partners Job Tasting
B Programme

BISEER - FEEHRE - WIS TSRETR - REERHIERIET - EEERK  SEIGHEBLHNRTIEL FTEIFE
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https://www.wharfholdings.com/file/2023JobTasting.mp4
http://www.projectwecan.org/partners/business-partners/
http://www.projectwecan.org/category/joint-school-programmes/job-tasting-programme/
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12™ WZQ BRIDGE-BUILDING PROJECT BY WHARF
NEREILBERELEH

Wharf has been supporting VWu Zhi Qico (Bridge to China) Charitable Foundation to build footbridges and community

facilities in remote villages in the Mainland since 2011, with over 100 students from Project WeCan joined as volunteers.

In July 2023, with concerted efforts by nearly 60 volunteers from Project WeCan and universities in Hong Kong and the
Mainland, the bridge-building project in Xingxi Village, Chongging, was successfully completed. Among the volunteers was
a group of 15 students and teachers from CCC Tam lee Lai Fun Memorial Secondary School and S.K.H. All Saints” Middle

School, a WeCan scholar and a Wharf volunteer.

After returning fo Hong Kong, everyone sfill fondly recalls their volunteering experience, and a heartbridging connection has
been established with volunteers from the Mainland.
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WHAT DID STUDENTS VOLUNTEERS SAY ?
EARL -

The Xingxi Village project marks the 12" Wu Zhi Qiao’s bridge building project sponsored by Wharf since the first one in Yunnan. The bridge
completion ceremony was officiated by Novia Wong, Director of Chongging Liaison Unit, the Government of HKSAR.
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WE WALK FOR LOVE TO SPREAD LOVE

HITEZBIERE

Whart Estates Limited ["WEL") recently organized “WE Walk For Love”
fo encourage staff to raise rice for the underprivileged elderly. With the
enthusiastic staff support, the activity target was achieved swiftly. Stephen Ng,
Chairman and Managing Director of The Wharf Group, joined by walking
for rice raising and also sponsored an extra 500 bags of rice, achieving
a tofal of 1,000 bags of rice raised, which were donated at the “Positive
Ageing — Tablet Workshop” organized by Sik Sik Yuen Ho Chui District
Community Centre for Senior Citizens. Mr. Ng joined WEL volunteers to
teach the elderly the use of tablets for video conferencing and online medical
appointments. More than 70 colleagues and their family members joined “VWE
Walk For love” and benefitted about 500 underprivileged elderly. The event
not only promotes caring for the community but also encourages a healthy
and low-carbon lifestyle.
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OUR ART TALENT GROOMING JOURNEY

EEEEAT

Llaunched in 2013, The Wharf Art Scholarship Scheme aims to support
winners of “The Wharf Hong Kong Secondary School Art Competition”
in undertaking a bachelor programme in art related subjects. This year,
Andy Chan Tsz-Chung was awarded. He is studying architecture at
Loughborough University in the UK. Application is open for 2023 /2024
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https://youtu.be/1ZwtuYFIbiY
https://wharfhkart.com/tc?gclid=CjwKCAjwnOipBhBQEiwACyGLunwk_VW3YcIPOhTjrctv_CeeEeVfLHRB-wmTSMr1M-pgPDWDRbEN0RoCzQgQAvD_BwE
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