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HELLO HONG KONG:
WE ARE BACK!

While 2023 is expected to be a year of readjusiment as pandemic disruptions
receded, Hong Kong was off a great sfart in the past two months with a
number of infernational events held, drawing visitors from around the world.

The Group welcomes the refurn of international cruise ships to Hong Kong of
Ocean Terminal with the first one being Sliver Spirit in January. Over the past
three COVID-19 prevailing years, the Group has infelligently invested in sales-
driven markefing inifiafives with progressive improvement of footfall seen. Our
malls strategically added or re-aligned brands with over a hundred new quality
fenanfs during the year. A spate of debuts landed at Harbour City along
Canton Road with flagships of most coveted luxury brands including De Beers,
Piaget and Van Cleef & Arpels joining our world-class portfolio.

Business outlook for retail and tourism has become clearer with the refurn of
fourists this year, retail leasing demand is improving to capture the re-opening
opportunities and lower rentals while the hotel sector is regaining strength.
Office uptake has been slow with abundant new supply but as Hong Kong
remains a dominant gafeway to Mainland China, the turnaround in office
leasing activity is a matter of time. The Group has been proactively exploring
business strategies to embrace the fundamental shifts and gain market share.

Hong Kong is in gradual fransition info the postepidemic era. Hopefully,
with an improving labour market supporting local demand and the gradual
resumption of fravel, the worst might be over for Hong Kong's economy.

In Mainland China, the exit of "zero-COVID" policy is orderly restoring
production activities and supply chain flow, as well as consumer confidence
and shopping sentiment supporting economic recovery.

BUSINESS-IN-COMMUNITY

The Group spares no effort in supporting youth development despite the
three turbulent years. The annual Wharf Hong Kong Secondary School Art
Competition results are just announced while the Young Innovators” Bazaar,
our Project WeCan's first large-scale physical event since Hong Kong returns
fo normaley is held. Additionally, the Group also pledged HK$3 million fo the
Corporate and Employee Contribution Programme of The Community Chest fo
help the elderly in need.

The Group has formulated the 2030 long-ferm target to reduce carbon
footprint, covering reduction of GHG emissions, electricity infensity and water
consumption, as well as diversion of waste away from landfills. The Group
will continue to enhance our disclosure in accordance with the Task Force on
Climate-related Financial Disclosures recommendations and take necessary
steps towards better climate mitigation.




Didier Lourenco, Pel Carrier, 2015
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OCEAN TERMINAL WELCOMES THE RETURN
OF INTERNATIONAL CRUISE SHIPS
HFE ﬁ%»\:i_.ﬁ%@z? o] B3

Ocean Terminal in Hong Kong is welcoming the return of international cruise ships as pandemic disruption ended. To date,
about 10 cruise ships have already anchored at Ocean Terminal. Welcome back!
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“ ...the return of the cruise ship
could help “nurture” the local
economy as cruise guests
embarked in the city. ”

Adam Radwanski
Managing Director
Silversea in Asia Pacific

[Abstract from SCMP 19/1,/2023)
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EXPLORE THE LUXURY HORIZON@CANTON ROAD
=i B [ A PO YRR SR8

Welcome! Bienvenue! Fashionistas can easily spend a day
visiting dozens of top-tier international luxury stores under one
roof. Firsttier luxury anchor tenants, De Beers, Piaget and Van
Cleef & Arpels just landed at Harbour City along our 530-metre
high fashion refail frontage on Canton Road, sfarting from Lane
Crawford, Dior, Chanel, Louis Vuitton, BVLGARI, Gucci, De
Beers, Prada, Ferragamo, Miu Miu, to Van Cleef & Arpels,
Piaget, Dolce & Gabanna, Moncler, Hermes, Emporio Armani
and Giorgio Armani. Are you ready for your shopping spree?

FENDI BAGUETTE® POP-UP STORE AT TIMES SQUARE
FENDI BREJEEBE RS




De Beers, Piaget & Van Cleef & Arpels = 5 — 47 B0 5% 52 2 o K22 il ) 3 5T
REGENRERNA = ORNBREEE - RMEAR 2 — BRI A EE
EIRBIEMIHBEMER - {EREERBEILE - DRI=Dior » Chanel »
Louis Vuitton ~ BVLGARI + Gucci * De Beers * Prada * Ferragamo * Miu Miu
Van Cleef & Arpels » Piaget * Dolce & Gabanna * Moncler * Hermes »
Emporio Armani * WIAKRFBEEEEH) Giorgio Armani {E4R I, o BAEHEITIR
— iR SRR R EE - 222 Avenue Montaigne RAHIE A KIBHEERER Y
Jih ?

FENDI opens at Times Square to celebrate the 25" anniversary of
the Baguette® bag. The new store features an exclusively designed
FENDI Baguette® bag popup concept taking up over 235 square
metres in a single space, and presents a wide range of FENDI
products for both women and men. Come fo Times Square for this
special anniversary celebration.

BB Baguette® FRFEA — + A - FENDI PR EHRES
M 2H  SZERTEE  ZEEEB_A=THFHK  EHEE
BBREETHE A Boguette® FLBESE - 1RIE2HAIAEMIEES -
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THE MAKING OF THE NICCOLO BRAND

Chengdu and Changsha have always been popular fourist destinations in the Mainland, and they have been listed on the
"Happiest Cities in China" for a number of years in a row. With the Group's two flagship projects, namely Chengdu IFS and
Changsha IFS built in 2015 and 2018 respectively, Wharf Hotels also opened new luxury brand Niccolo Hotel subsequently.
Since then, Niccolo Chengdu and Niccolo Changsha have soon become the first choice for trendsetters and business leaders,
while receiving major awards from the industry.

Both hotels were featured in Hong Kong newspaper Ming Pao recently. Dean Dimitriou, General Manager of Niccolo
Chengdu, and Heidi Tang, Executive Assistant Manager of Niccolo Changsha, shared with readers the unparalleled hospitality
philosophy and the brand's "contemporary, urban, chic" DNA.

# (MEREFREHT) BEL, NBARDVEETAFELER, FT—EEPENMREARNMNT. FE20155752018
(NICCOLO) EEREETFMml, EHEEMSRFAANESME, NARKEEAMBEEMIHTZE,

HABEELHERE, ERRTRHTAHNICCOLOM—IREAXBAFFERMEY, EMRINGIEAMREE KR &R
Al . MEEE EREY, HPREHENCCOLOXFRMERKITEZREGE, RIPNICCOLOETTGHIET ki A 52202274

NICCOLO, REERHFRRBIFEZR. EHRMEZHEETBER EKHEHANICCOLO POLOMEF. EBHHNICC
NICCOLOTH BN BREEG AR, EEEERSFERZNER, TRABARB AN —K IEEBE EBKIE] #Y)

1:11‘21% A NICCO|O ) i } mh
) e 1 AA /1-
AT BIKIER MEETERBEER2015FEEMEEAR »  ADimitriou ( Bl ) 385 » RAEE AEEREIER AETA ([BA ) FE5IEHHITHED » 2
PUBTEAR RO IR A 2 SE B A A8 B T p O A 1A o RHER  SREENREREAZESKE - AFBEIRD » #£T33 Niccolo o

e —————




LONG-WAITED

REUNION
F, NERAEEEERTHOEEERE SR RREE BREBL®
) . ) n To celebrate the re-opening of borders,
, EMmAE—MBRERIER— TREEREER WharfHotels organised a Chief
hEAEL. PERAEESEEE. Business Manager and Commercial
. Conference at Niccolo Suzhou in
468 4 T A & NN
OLOMERI#fH (DEAN DIMITRIOU) FIRib April. led by President Thomas Salg,
fR1E o R Wharf Hotels members reunited under
B W the theme of "Move with Purpose”.
B BT
i RENSHFAM - NERADERM
Creation AEsMNEFRARERERI T CBM

= KREFaE - HREZET « EB
9 A BIVEENELEME
EELA [Move with Purpose ] 7 ER&
RE—E  RAWAFEESHES
' FERTT PR N KT -

|
About Niccolo Learn more Learn more
BN ERIEE SEEER SEEE
R () ()
Mingpao.com
(Partl) (L£) (Partll) ('F)
£% AR NiccolohFHE SR OEBBERE » EEN FiEREBF#R - 2023F 3 A 170

FETFURER 2”& -
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https://finance.mingpao.com/fin/daily/20230317/1679045981195/%E5%B0%BC%E4%BE%9D%E6%A0%BC%E7%BE%85%EF%BC%88niccolo%EF%BC%89%E9%85%92%E5%BA%97%E5%93%81%E7%89%8C%E6%96%87%E5%8C%96-%E6%99%82%E5%B0%9A%E5%A5%A2%E8%8F%AF-%E4%BB%A5%E5%BF%83%E5%BE%85%E5%AE%A2
https://finance.mingpao.com/fin/daily/20230318/1679277113500/%E5%9C%A8%E6%88%90%E9%83%BD%E9%95%B7%E6%B2%99%E9%82%82%E9%80%85%E5%B0%BC%E4%BE%9D%E6%A0%BC%E7%BE%85%EF%BC%88niccolo%EF%BC%89
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SCMP: CHENGDU'S JAM-PACKED MALL INDICATIVE
OF THE RETURN OF "REVENGE SPENDING"
MERR: REHEFBAERIFS WA

Atter nearly three years of COVID restrictions, Published: 9:34am, 28 Feb, 2023
Chinese consumers are making up for their lost time

by going on a spending spree. During the weeklong

CNY holiday, Chengdu IFS recorded a daily footfall

that was around 80% higher than the same period a

year ago, wilnessing close fo one million visitors.

ERET RO =—FORBRH 2R AEEE

EE@?@@?E%%mgﬁﬁ%ﬁ1@ﬁg§£5@ﬁﬁﬁ ° Z:EEI LTTH more
H—ANHERE  KEBIFSESHNEARREL HEE
£ i ﬁ /HH %_ H:Il %)U 80% ’ ﬁ:ﬁ t’% ;:t?% ?# T 5& E 1%_ % EH The’l AM HERE' panda installation outside of Chengdu IFS has become @
:'g ° a populqr attraction, thanks to its cultural relevance and emotional
connection with visitors.
Full story

MUSIC TO THE EARS! scmp.com:

MEE:

The Ministry of Commerce of People’s Republic of B

China recently announced 12 exemplary smart ~ EEEHTEESEEMNEELS RBERREEHE
shopping districts and 16 smart stores across the ~ # IFS ARl

country. Among them, Chunxi Road shopping district

where Chengdu IFS is located, and Chengdu IFS B B A B S « S TR+ T

property are honoured to be the only two from WIRAREEERTEH2ETERREE » R FS BT H2ETY
Sichuan province. Congratulations! RS -

CHANGSHA IFS SKY VILLA —
BEST OF ASIA PACIFIC DESIGN
RDIFSEE ¢« FED ABRERFTE

Congratulations to the apartments Sky Villa at Changsha IFS for clinching an award
in the category of Residences - Large (9?5 square metres and above) in 2022 Best of
Asia Pacific Design Awards by the Infernational Interior Design Association (“IIDA"). This
annual gala design award honours outstanding creativity and design in interior design
and inferior architecture projects in Asia Pacific.

NEERRY IFS B% - FHRE IDAS KR SIEREE ((EEMARNE: N+ AFITKK
ML) - lIDAZKBRERFEREARAZENNEEZ — FERENRG R
il - RARTAIEN AR EANR / EREERA -



https://www.scmp.com/presented/business/topics/tourism-recovery/article/3211677/chengdus-jam-packed-mall-indicative-return-revenge-spending

IT'S OFFICIAL: CHANGSHA IFS NO.1 MUST-VISIT
SHOPPING MALL
RDIFS BAAR [ RETALEXREZE |

Changsha IFS is committed to promoting Changsha as a city of cultural tourism. The Mall is named No. 1 Mustvisit Shopping
Mall by The First Tourism Development Conference of Furong District, Changsha and again became centre of attraction with
the infernational fashion magazine Marie Claire co-organized the first national exhibition to showcase the mix of contfemporary
fashion and traditional culture. In addition, the Emperor Cinema Group opens a 4, 100-square-metre cinema at Changsha IFS
offering over 1,260 seats, great news for movieovers!

RADIFS—ER N EEEF¥ES
TTEMTHE R A 1E - HBIEISH
BRDITEK [ XIRB W | - &
BRREHA [RE+ARMVHEEE
ZHE] o T B IFS BhE BN
F s 55 (32 A Marie Claire) &
MmIEENH | 2EERE AR
m) EA T B b A 2 SO R IR FT
FHAR °

REBRZHIMAIMIRN KA IFSF

¥ AT —8FnK:
Rt —T AN HEEA -

DACHAN BAY TERMINALS
(2 reummmpmes

DaChan Bay Terminals ("DCBT") in western Shenzhen
celebrated its 15™ anniversary with great attendance by its
shareholders, government officials, clients, business partners
and friends. 2022 was a memorable year for DCBT as
it also marked its milestone of handling the two-millionth
container.

SRR R EEIEAF AT (RO +RH e A
BAR] FHAETHLRAFRELS - A8 —FRER - BF
EEBF  AEBHERRBELE Al BHEE—
ot KIEEBBREEMNEFREF _ABEE
16 RERBBEEHEARE -
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AWARDS & RECOGNITIONS

B IR A BRER

WHARF ESTATES LIMITED

e Top 10 Highest Volunteer Hours Award (Corporate
with 101-999 fulltime employees) and Certificate of
Appreciation by Agency for Volunteer Service

e Harbour City, Times Square and Plaza Hollywood
received Partner Employer Award by The Hong Kong
General Chamber of Small and Medium Business
Limited. Harbour City was awarded the 10-year award;
while Times Square and Plaza Hollywood got the 5-year
award.

HARBOUR CITY

e Hong Kong Green Shop Alliance Award 2022 — Best
Green Practice in Malls (Merit) by Hong Kong Green
Shop Alliance

PLAZA HOLLYWOOD

® Three awards from Metro Digital Ex Award 2022,
including Best Collaboration Campaign, Best Metaverse
Marketing Strategy and Best Use of Gamification

TIMES SQUARE

e Hong Kong Green Shop Alliance Award 2022 — Best
Green Practice in Malls (Merit) by Hong Kong Green
Shop Alliance

CHANGSHA IFS

® Two awards from TopDigital 2022, including Bronze
Awards in Integrated Marketing in Commercial Property
category and Llive-streaming Marketing category

e Facilities Management Team of the Year - Excellence

Award, RICS China 2022

CHENGDU IFS

e Silver Award — Scenes Experience Marketing, 2022 Top
Mobile Awards

® Bronze Award — Best brand experience, 2022 Transform
Award Asia

* Bronze Award — Marketing-Celebrity & KOL, The 15"
ROI Awards

e 2021-2022 Confribution Award of the First Store in
Chengdu by 2022 Chengdu "The First Store Economy”

Conference

CHONGQING IFS

e Oufstanding Marketing Campaign of the Year by
mallchina.org

DALIAN TIMES SQUARE

® labor security, Law-abiding and Infegrity - Grade A
Enterprise 2022 by Dalian Human Resources and Social
Security Bureau

SHANGHAI WHEELOCK SQUARE

e Shanghai Commitment Unit of Selling Genuine and
Protecting Infellectual Property Rights under Shanghai
Intellectual Property Administration

MODERN TERMINALS

¢ Navis Inspire Award - Sustainability
e Elite Enterprise Partnership Award by Customs & Excise
Department




WHARF HOTELS

® Both Marco Polo Hotels — Hong Kong and The Murray,

Hong Kong clinched a total of 13 awards in HR
practices in the Best HR Awards 2022 by CTgoodjobs

® Three executives from Changsha and Chengdu won the
Stelliers Awards, the only accolade in Asia that honours

the dedicated professionals of the hotel industry. Big

congrats to Charlotte Peng, Director of Communications,

Cindy Tang, Director of Revenue Management at

Niccolo Changsha, and Candice Xie, Restaurants, Bars

& Events Manager at Niccolo Chengdu

GATEWAY HOTEL

e Best Luxury City Hotel in Hong Kong by Luxury Lifestyle
Award

MARCO POLO HONGKONG

e A Recommended Hotel in the 2023 Forbes Travel Guide
Star Awards, marking the fourth year that the hotel
received this honour

e Best Luxury Sea View Hotel in Hong Kong by Luxury
Lifestyle Award

® Best Hotel Wedding Banquet - Kowloon (Preferred
Choice) award by Wedding.ESDlife

® lialian restaurant Cucina has received the Four-Star
accolade from Forbes Travel Guide for the fourth
consecutive year and clinched Top 10 Wine by the
Class Western Restaurant Award organised by Wine.
Luxe Magazine

THE MURRAY, HONG KONG

® The Murray eamed for the second year Forbes Travel
Guide Five-Star Award, the highest honour by one of the
most prestigious global rafing systems for luxury hotels,
restaurants and spas.

® Best Historic Hotels Worldwide Hotel in Asia/ Pacific -
Historic Hotels Awards of Excellence 2022

13
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REUNION WITH OUR FUTURE LEADERS
RIREMH e HE—=

Youth development has long been a major theme for
Wharf's Business-in-Community initiative. Our Group's
senior executives met our future leaders from Architectural
Design Infernship Programme and Project WeCan alumni
at The Employers’ Federation of Hong Kong Spring
Lunch. Everyone was thrilled with the long overdue get-
fogether.

NER—HEBNXFHART O FRRNAFERRRA
B A —REEEEERKERERGTERTE
K [ERES | 5 EIF S S M RREM - REBEZH
EERRNFHTEREMIR

THE WHARF ART COMPETITION WINNERS ARE:
NEREETRLERELTEENMERE

The Wharf Hong Kong Secondary School Art Competition aims fo boost young people’s creativity, groom talents in arts
and culture, and ultimately promote art development in Hong Kong. This year, the special award theme is “Harbour @ Love”
and thousands of enfries were affracted. The Champions of Painting category and Digital Graphics category are Po On
Commercial Association Wong Siu Ching Secondary School’s Liu Wei fifle: Love and Leave) (photo 1) and St. Paul’s Convent
School’s Belle Hui (fifle: Appearance Anxiety?) (photo 2) respectively. Winners are eligible to join “The Wharf Young Art
Ambassadors” scheme fo widen their horizons through different arts and cultural activities.

SESFRR [ NERLAETELEENE ] FARESFEANRMES  RHFBLEFE - EMESH BN
LR - R TRSANBGERE  SFERT [MBERL] FHE B TH—THABEMER2N - @EETER
TREZFHEIVRTREAREE  HiEmER [E - 5EE] (B—): BeEASIAIAEREERFEZRE  H
EmER [BRERE? | (B =) - BRFRSHA2 [ SFRMAR] 518 BEIBENEEHRE -

Llearn more

JAER

@

Winners list
BREE



https://www.wharfreic.com/file/WharfArt/Result%20Announcement%20_v006_pdf.pdf

STAFF SHOWS MUSCLES@SPORTS FOR MILLIONS
EEE2IXBFAGRTAEEDE

The Group formed three teams fo support 2022,/2023 The Community Chest Sports for Millions held in mid March fo raise
funds for the Chest's "Youth Services". Colleagues from Harbour City, Marco Polo Hotels, The Murray, Hong Kong, Modern
Terminals, VWharf Hotels, Wharf China and Project WeCan students from Caritas VWu Chun Chung Secondary School and Po
Chiu Catholic Secondary School joined force. Big congrats to Harbour City’s VWing-Hong Chu and Marco Polo Hotels' Mason
Kot for clinching the second runnerup in the badminfon and fable tennis respectively. VVell donel

—AHE FERE=ZSZHKHEZFE=0O
/O =ZRABTEEEDE A
“/\/\Eiﬂﬁﬂ‘%ﬁﬁ o REEEM B
AEEBE BBEFEE - MRERE
ﬁ%aﬁ NERBE - NEEFREHMIZ
REE) | B2 MERPE HIRF 2
MREHERPENBER2 -

}i %iﬂiﬁ’]ﬂiﬁfﬂ %:E%ZE}@JEE’J% =
A RIEFPERMELFENF

WELL
DONE

GETTING SET FOR WUZHIQIAO TRIP IN JULY
EIEB A Z2REBERFE

Wharf has been supporting Wu Zhi Qiao (Bridge to China)
Charitable Foundation ["WZQ") to build footbridges and
community facilities in remote villages in Mainland China for more
than a decade, with over 100 students from Project WeCan
joined as volunteers, 12 bridges and a community centre
enhancements done. This year, two schools, CCC Tam lee Lai
Fun Memorial Secondary School and S.K.H. All Saints" Middle
School will join the Chongging frip in July. Some of the students
are preparing themselves by attending the first aid course.

NERZFRXFT [EIBAEES | EPEANANERNTIE E5CFRA%R [2RES | AHE8NB4LE20 - K
Bt _ETARBE—ELETOERE - SFEA  PEEBREERFESLOTENERSHETENREHK
SR EERELBSEZF/IIE  BIZAT - MoRELSNSRIEEED -
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THE YOUNG INNOVATORS'
BAZAAR IS BACK!

o =2 B ) = |

The Young Innovators' Bazaar 2023 was back in Plaza Hollywood after three years of COVID-19.

é SCHOOLS BOOTHS
R

i 50 + %Q(D)DUCTS
AR
1 0004 g

Before the onsite event, students from 63 schools attended a one-day fraining workshop on
feam management, presentation and selling skills as well as sustainable business models
earlier to prepare themselves for the challenge. Ricky Wong, Committee Member of
Project WeCan Foundation, shared his “3-Cs” insights in his welcoming remarks. Financial
Secretary of HKSAR, The Hon Paul Chan officiated the ceremony on 22 April and gave
his remarks, “I believe this event will definitely bring inspiration to everyone's future career
development”
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Ricky Wong's “ 3-Cs”: Customers,
Creativity and Can-do spirifs
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The Plantation of Hope
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20" March - mid May
Peak Salon, 9" Floor, Wheelock House, 20 Pedder Street, Central
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